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Upcoming
Chamber Event s

JANUARY 5 (Monday)
11:45 a.m. - 1:30 p.m. - Members
Power Lunch at Tustin Ranch
Golf Club.  The cost is $20.00/
chamber members and $22.00/
first-time guests with advance
reservations.

JANUARY 14 (Wednesday)
7:15 - 9:00 a.m. - Monthly
Membership Breakfast and Police
Officer of the Month Program,
Tustin Ranch Golf Club.
Advance reservations recom-
mended.

JANUARY 15 (THURSDAY)
11:00 a.m. - 1:00 p.m. - Ad-
vanced Business Workshop, “10
Reasons Employers Get Sued”
presented by Judy Mina, HR
Now!  Cost is $20.00 and
includes lunch and resource
materials.

JANUARY 19 (MONDAY)
Martin Luther King Day/Federal
Holiday.  No Power Lunch
meeting today.  The Tustin
Chamber will be open.

JANUARY 22 (THURSDAY)
5:30 p.m. - Monthly mixer hosted
by Azzara’s Gourmet Catering
(721 W. First Street, Tustin).  The
cost is $10.00/members, $12.00/
non-members.

FEBRUARY 5 (THURSDAY)
11:00 a.m. - 7:00 p.m.  - “For the
Love of Tustin” Fair at the
Clifton C. Miller Community
Center (300 Cetennial Way,
Tustin).  General admission is
$10.00 and open to the public.

* * *

Overcoming the 401(k)
Meltdown

The struggling economy has caused a
lot of fear and misinformation to spread
about the security of retirement benefit
plans.  Every time employees turn on
the TV or read the newspaper, they're
bombarded with reports such as the
recent one that said that U.S. 401(k)
accounts have lost $2 trillion in the past
15 months.

Employers are already feeling the
pinch. Organizations that don't feature
automatic enrollment report a 15%
dropoff in participation this fall,
according to one estimate.
While those with auto enrollment
haven't taken as much of a hit,
employees have more questions and
concerns than ever before.

Here are three suggestions for calming
employees' worries:

1. Offer Financial Planning
Benefits.
Now more than ever it makes sense for
your organization to offer employees'
access to a third-party financial advisor
(i.e., someone with no direct stake in
your 401(k) plan).  One of the simplest
ways to do it is to hire the third-party
advisor to read the prospectus and
"translate" it into plain English for
employees.

A recent study showed 71% of
employees lack even basic knowledge
of the workings of their retirement
benefits, which increases the chance of
folks taking ill-advised withdrawals or
not enrolling at all.  Legally, it's risky
for a plan sponsor (i.e., anyone at your
company) to give financial advice to
employees. It's much safer to outsource
it to a third-party expert.

2. Review auto enrollment basics.
If your firm offers automatic enrollment
in your retirement plan, it's crucial to
make sure that employees understand:

no retirement plan is immune from
financial ups and downs, but the
accounts grow over time.  Reviewing
this basic information (even if you've
done it before) encourages employees
to stay the course with your retirement
plan. It can also put your firm in a
stronger legal position if an employee
sues, claiming management "took and
lost my money" during the current bear
market.

If your company doesn't have auto
enrollment, management may want to
consider it in the future.

3. Remain calm.
The best thing management can do
during the current economic situation is
to show employees that you take the
safety of their retirement benefits
seriously, their concerns are normal,
and the best advice is to stay the
course, because down markets
inevitably go up again at some point.

Remember: If employees go only by
their current 401(k) statements and get
all their education from the doom and
gloom they hear, they're more likely to
panic. Otherwise, a little knowledge is
a dangerous thing.

* * *
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Chairman of the Board’ s
Message

“Creating Opportunities Through Involvement”

My gosh, another year come and gone.
2008 will be remembered as one of the
most challenging years in the lives for
most of us reading this newsletter.
2009 will be another challenging year
as the world economy hopefully
reaches bottom, and begins a period of
stabilization and the slow climb
upward.  We have certainly realized
the impact at the Chamber.  We have
taken steps to trim were we can, while
maintaining the level of benefits our
members have come to enjoy.

As I reflect back on the first half of
this term as your Chairman of the
Board, I am pleased to report that our
programs and events continue to
provide a tremendous opportunity to
the business members we serve.

We continue to maintain a membership
base of over 500.  Our website receives
over 100,000 hits on a monthly basis.
The Chamber email blasts are sent to
over 2,000 recipients.  What does all of
this mean?  Opportunity!  It means
the opportunity to easily market and
reach thousands of potential clients.  It
means keeping your business name in
front of people on a regular basis.

In addition to what I've just men-
tioned, the programs and events the
Chamber puts together represent other
ways to touch prospects and lead
generators for your business.  Our
monthly membership breakfast, the bi-
monthly Power Lunches, monthly
mixers and ribbon-cuttings provide
ongoing networking opportunities.

Something new for 2009, is an early
Valentine themed "For the Love of
Tustin" business fair.  This event will
take place on Thursday, February 5th

Mission Statement
“To preserve the free enterprise system; to preserve and expand the
potential of all business and professional enterprises; and to promote
the civic, cultural and social well-being of the City of Tustin and
surrounding community.”
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By Scot Proud

at the Clifton C. Miller Community
Center.   We have space for only 60
businesses, so call the Chamber now to
reserve your booth!

Our second annual China Business Tour
is set for this coming March.  The
contingent of travelers is scheduled to
depart on the afternoon of March 19th
for a 9-day cultural and business
adventure.  For those that missed out for
the 2009 trip to China, don't worry.
The Chamber is in the early stages of
planning a similar trip for 2010, only
this time we're planning on visiting
Italy!  Stay tuned for details later this
year.

How about those lights!  If you joined
the fun of the tree lighting at city hall,
and then came down to Old-Town, you
saw the new lights on many trees.  The
lights added life and vitality and signaled
that something exciting and worthwhile
was present.  Certainly the city has
numerous large retail centers, but Old-
Town offers a different and fun
experience for all ages.  So come and
visit those merchants and restaurants,
and tell them the Chamber sent you!

We look forward to seeing you soon at a
Chamber event.  Please stay in touch, let
us know how we are doing, and help us
by getting involved.  On behalf of the
Board of Directors, and the Chamber
staff, I want to wish everyone a
prosperous and Happy New Year.

Warm Regards,
Scot Proud
Chairman of the Board
Farmers & Merchants Bank
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At the
December 2nd
City Council
meeting, Lou
Bone was
recognized by
various
community
and business
leaders for his many years of
service in Tustin.  Due to term
limits, this would be his final official
meeting as a city councilmember.

A Brief History
Bone began his business career in
the food industry with Ralph's in
1954, ending his retail career in 1969
as a store director with Albertson's.
In 1969 he joined PIA Merchandis-
ing Company, an in-store food
merchandising company, becoming
President and Chief Operating
Officer in 1983.  After the sale of
PIA in 1985 by the parent company
Gannett, he transferred to another
Gannett subsidiary.

When Lou Bone left Gannett in
1989 to become the owner and
president of XL Lock, Inc., a lock
manufacturing firm, one of the first
orders of business was to join the
Tustin Chamber.  He retired in
December of 2000 after being
elected to the Tustin City Council.
In November 2004 he was reelected
for his second term to the Council.
In December 2004 and again in 2006,
he was elected Mayor.

Bone's civic and business leader-
ship highlights include:
wwwww President, Tustin Chamber of

Commerce
wwwww Assemblyman John Campbell's

Small Business Advisory
Council

wwwww Tustin License and Permit Board
wwwww Tustin Economic Development

Council

Thank You, Lou Bone,
for Many Years of Service

wwwww Chair, Tustin Planning Commis-
sion

wwwww Tustin Base Closure Task Force
w w w w w Chair, Tustin Community

Development Block Grant
Program

w w w w w Chair, Founding Member,
Tustin Pride Committee

w w w w w Tustin Street Fair Committee
w w w w w Founding Member, Tustin

Veteran Day Committee
wwwww Treasurer, Tustin Masonic

Lodge
wwwww Orange County Private Sector

Task Force
wwwww Graduate, Tustin Citizen Police

Academy
wwwww President, Sales & Marketing

Executives of Los Angeles
wwwww South Coast Air Quality

Management District Ad Hoc
Committee

Honors received throughout the
years include:
wwwww Tustin Area Man of the Year
wwwww California Chamber of Commerce

Small Business Advocate of the
Year

wwwww Orange County Superior Court
Certificate of Appreciation

wwwww Metropolitan Water District of
Southern California Certificate
of Appreciation

wwwww Orange County Water District
Certificate of Recognition

wwwww Who's Who in America
wwwww California State Department of

Education Award of Apprecia-
tion

w Sales and Marketing Executives
of Los Angeles, Honor, Merit,
President Awards

wwwww Secretary of State Ingenuity in
Business Award

wwwww Public Service Honor by
Congressman John Campbell in
Congressional Record

* * *

The Color of
Optimism

If you’re looking to lift your
customers’ spirits this spring, you
need only choose the right palette.
This spring, let the fashion world
infuse your business world, your
events and clientele with optimism.

Designers have paired lively,
hopeful colors with  sophisticated,
grounded hues to address the need
for stability in times of economic
uncertainty.

Fresh from the runway, have fun
with these colors and get a new
attitude in 2009.

Spring Green - It’s bigger than
before because it’s symbolic
(environmentally), and reflects a
much simpler, fresher state of mind.

Palace Blue - Adds sparkle to a
classic tone, but pair it with warmer
colors so it doesn’t come across as
cold.

Pinky Pink - People (including
men) can’t seem to get enough of
pink as  accent colors.

Sophisticated Purple - Signals a
number of qualities such as regal,
luxurious and romantic.

Mellow Yellow - Represents joy,
gladness, delight and the promise
of a new beginning.  A “must” color
this spring.

Simply Gray - Often used as a
default color when the economy is
stressed.  Pair this with yellow to
create a sense of grounded opti-
mism.

* * *
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Welcome New
Members

Farmers Insurance
Adam Libertoski, District
Manager
5000 E. Spring Street, Suite 550
Long Beach, CA  90815
TEL.  562-303-9181
FAX  562-303-9191

Home & Garden Party
Tana Jimenez, Ind. Consultant
28975 Canyon Rim Drive
Trabuco Canyon, CA  92679
TEL.  949-262-0454
FAX  N/A

Nova Vita Salon & Spa
Katerina Bisbikis, Owner
13011 Newport Avenue, Suite 110
Tustin, CA  92780
TEL.  714-832-8900
FAX  714-832-1664

Simplex Business Solutions, LLC
Harry Kim
14470 Alondra Boulevard
La Mirada, CA  90638
TEL.  714-521-2900
FAX  714-521-4900

Tustin Mazda
John Patterson, President
5 Auto Center Drive
Tustin, CA  92782
TEL.  714-832-6222
FAX  714-832-2093

CHIS Releases Report on
Heath of Californians

The California Health Interview
Survey (CHIS) released its latest
data on a range of topics related to
the health of Californians.  The 2007
data includes responses from over
53,000 households for nearly 200
variables on a variety of health
topics.  CHIS is conducted by the
UCLA Center for Health Policy
Research in collaboration with the
California Department of Public
Health, the Department of Health
Care Services and the Public Health
Institute.

Key findings from the policy brief
on the state of health insurance
released include:
w w w w w Nearly 6.4 million Californians

under age 65 were uninsured for
all or some of 2007.  This
represents 19.5 % of the under-
65 population.

wwwww Three-fourths of the uninsured
have household incomes below
300% of the federal poverty
level, 60% are below 200% of the
poverty level.

wwwww 10.2% of children were unin-
sured in 2007, a slight improve-
ment from the 2005 rate.  The
Medi-Cal and Healthy Families
programs cover nearly one-third
of the state's children.

wwwww Of the 683,000 uninsured
children in 2007, 56.4% were
eligible for Medi-Cal or Healthy
Families, while another 23%
were eligible for Healthy Kids
Programs.

wwwww Only 6.6% of the 4.2. million
adults were eligible for Medi-
Cal.

wwwww Unemployment was at a low of
4.9% in 2006, reaching 8.2% in
October 2008.

wwwww A recent Urban Institute study
reported that for each 1%
increase in the unemployment
rate, 1.1 million Americans
become uninsured.

You can view the entire report and
statistics by going to
www.askchis.com.

* * *

How to Keep Your New
Year’s Resolutions

Remember that your New Year’s
Resolutions are your own goals, so
keep them!

1.  Commit your goals to paper.  Put
them in a place where you will see
them regularly.

2.  Plan it out.  For each goal, think
it through and figure out steps to
needed to accomplish it.

3.  Get real about it.  Realize that
you will mess up, but don’t give up.
Try, try again.

4.  Consider dropping it.  Any goal
that’s on your list because you
think it should be, not because you
want it to be, isn’t a goal worth
having.

5.  Star t strong each day.  Do
something early  in the day that will
help you reach your goal.

6.  Don’t overdo it.  Consistency is
the key.  Better to do a little bit each
day than go all out one day and
then do nothing.

7.  Celebrate it.  Build in rewards as
you accomplish your goals.
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PowerPowerPowerPowerPower
LunchLunchLunchLunchLunchPowerPowerPowerPowerPower
LunchLunchLunchLunchLunch

WHEN:   The first and third Mondays
of each month (excluding holidays).

WHERE:   Tustin Ranch Golf Club
(12442 Tustin Ranch Road, Tustin)

COST:  The cost is $20.00 for
chamber members and $22.00 for first-
time guests with advance reservations.
Price at door slightly higher.

RSVPS:   For reservations or informa-
tion on how you can be a keynote
speaker, call the chamber office at 714-
544-5341 or e-mail us at
info@tustinchamber.org.

USE YOUR power cards
to earn rewardS

Power Card #1.  Attend 9 consecutive
Power Lunches, and receive your 10
lunch for FREE (value of $20.00)

Power Card #2.  Have three guests
attend a Power Lunch, and you will
receive two (2) passes to the mixer
(value of $20.00).

Valuable Benefits of
Chamber Membership:
Chamber members may attend

membership breakfasts, luncheons

and mixers; may serve on commit-

tees and councils; may attend

fundraisers and special events.

Non-chamber members may attend

one (1) chamber event only; they

must be chamber members to attend

additional events.

IRS Issues Mileage Reimbursement
Rate for 2009

The Tustin Chamber of Commerce
wants businesses to be aware that
the Internal Revenue Service (IRS)
has issued the 2009 optional
standard mileage rates used to
calculate the deductible costs of
operating an automobile for
business, charitable, medical or
moving purposes.

Beginning on January 1, 2009, the
standard mileage rates for the use
of cars (also vans, pickups or panel
trucks) will be:
· 55 cents per mile for business

miles driven.
· 24 cents per mile driven for

medical or moving purposes.
· 14 cents per mile driven in

service of charitable organiza-
tion.

The new rates for business, medical
and moving purposes are slightly
lower than rates for the second half
of 2008 that were raised by a special
adjustment mid-year in response to
a spike in gas prices. The rate for
charitable purposes is set by law
and is unchanged from 2008.

The business mileage rate was 50.5
cents in the first half of 2008 and
58.5 cents in the second half. The
medical and moving rate was 19
cents in the first half and 27 cents
in the second half.

A taxpayer may not use the
business standard mileage rate for
a vehicle after using a depreciation
method under the Modified
Accelerated Cost Recovery System
(MACRS) or after claiming a
Section 179 deduction for the
vehicle. In addition, the business
standard mileage rate cannot be
used for any vehicle used for hire
or for more than four vehicles used
simultaneously. Taxpayers always
have the option of calculating the
actual costs of using their vehicle
rather than using the standard
mileage rates.

For more information, visit the IRS
website at www.irs.gov.

* * *

Mortgage rates are down, a sign
that the government's latest efforts
to break up the credit market logjam
are working.  The average 30-year
fixed home loan rate fell to 5.47%  --
a four-year low -- from 5.53%.

The rate has tumbled from 6.46% at
the end of October.

Home loan rates fell quickly
beginning the week of November
24. That was when the Federal
Reserve said it would commit $600
billion to buy mortgage-backed
securities of Freddie, Fannie and
other U.S. agencies, trying to pull
down yields on those bonds and

thus drive down rates on mort-
gages underlying the bonds.

The Feds recently announced that
it would buy some Freddie and
Fannie bonds which could give
another downward tug to loan
rates.

The Fed is, in part, making up for a
sudden lack of demand for U.S.
mortgage bonds by foreign
investors. Those investors have
been paring their holdings of
mortgage debt in favor of U.S.
Treasury issues.

* * *

Mortgage Rates Are Dropping
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Business and Economic Development &
Education and Workforce News

Chaired by David Ward/Patriots
Federal Credit Union.

The Business & Economic Develop-
ment Council (BEDC) is open to all
chamber members.  Meetings are on
the second Thursday of each month,
8:00 a.m., Tustin Chamber Board
Room.

IVC’ s New Scholarship
Endowments
The Irvine Valley College
Foundation today announced
that it has raised $82,000 so far
as part of a three-year cam-
paign to establish new scholar-
ship endowments.  Thanks to a
matching grant from the Ber-
nard Osher Foundation, the
money raised will receive a 50
percent match, thereby creating
a total of $123,000 in new
endowments that will provide
annual scholarships, in perpetu-
ity, to assist low-income stu-
dents.

Irvine Valley College is the first
community college in California
to take advantage of the $25
million in matching funds
provided by the Osher Founda-
tion!  Four new endowments
will be created: namely, the
Charter 100 Scholarship, Lyle
and Ethel Davis Scholarship,
Wyoma Hamilton Scholarship
and Associated Students of
Irvine Valley College Scholar-
ship.

Earlier this year, the Osher
Foundation announced that $25
million would be made available
through a 50 percent matching
program as a way of encourag-
ing people to donate to commu-
nity college scholarships.  This
was done as part of a larger
commitment of $50 million
which represents the single
largest gift to a community
college system in the nation and
one of the largest gifts ever
made to higher education.

Irvine Valley College has the #1
transfer rate in Orange County
and #3 among all community
colleges statewide.  Community
colleges are a gateway to
California's four-year universi-
ties.  Sixty percent of California
State University graduates and
30 percent of University of
California graduates are commu-
nity college transfers.

For information on how your
scholarship donation can qualify
for a 50 percent match, please
contact Al Tello at (949) 451-
5290.  Donations received by
June 30, 2011, will be eligible for
the match.  The Irvine Valley
College Foundation is a non-profit
501(c)(3) charitable organization
(Tax ID # 77-0239916).

Job Shadow Day is on
February 6
Sponsored by the Tustin Cham-
ber of Commerce, businesses
interested in this program are
asked to register today as space
is limited.

Pictured: Irvine Valley College President
Glenn Roquemore;Bernard Osher
Foundation President; Mary Bitterman,
Foundation for California Community
Colleges; President Paul Lanning; and
Irvine Valley College Foundation Director
Al Tello

What is Job Shadowing?
The Job Shadow Initiative,
founded by Junior Achievement,
is now in its 11th year.  Job
Shadowing gives students the
chance to "shadow" a work-
place mentor as he or she goes
through a day on the job. This
effort provides young people
with an up-close look at how
skills learned in school are put
to use in the workplace.

What is the Goal of Job
Shadowing?
To help young people explore
firsthand the skills and educa-
tion needed to succeed in
today's and future job markets,
and to encourage the develop-
ment of relationships between
students and caring adults.
Given the current economy,
students need these valuable
experiences more than ever.

Who Can Participate?
Businesses who want to make a
difference in a student’s life and
career choice can
participate....retail stores,
restaurants, grocers, builders/
developers, manufacturers,
lawyers, insurance brokers,
small businesses, realtors,
government officials, non-profit
organizations, and more!
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Chaired by members  of the
Executive Committee.

The Governmental Affairs Council
is open to all chamber members.
Meetings are on the last Wednesday
of each month, 7:30 a.m., Tustin
Chamber Board Room.

SBA to Assist Victims
of California Fires
The U. S. Small Business Adminis-
tration (SBA) is ready to make low-
interest disaster loans available to
California residents and businesses
who have sustained losses as the
result of the current California fires.
On November 17, SBA, along with
the Federal Emergency Manage-
ment Agency (FEMA) and state
and local officials, began surveying
the fire damages in Los Angeles,
Orange, Riverside, San Bernardino
and Santa Barbara Counties.  SBA
will offer disaster loans up to
$200,000 to homeowners to repair or
replace damaged or destroyed real
estate.  Homeowners and renters
will be eligible for up to $40,000 to
repair or replace damaged or
destroyed personal property.

SBA disaster loans will be available
for losses not fully compensated by
insurance or other recoveries,
including amounts of insurance
deductibles and rebuilding costs in
excess of policy limits.  Interest
rates of SBA disaster loans can be
as low as 2.687 percent for
homeowners and renters and 4
percent for businesses with terms
up to 30 years.  Loan amounts and
terms are set by SBA and are based
upon each applicant's financial
condition.

For more information, go to
www.sba.gov/services/
disasterassistance.

U.S. Secretary of
Commerce Decision on
SR 241 Impacts
Millions of Commuters
The recent decision by the U.S.
Secretary of Commerce will impact
millions of Southern California
commuters.  Transportation

Corridor Agencies (TCA) and the
Tustin Chamber strongly disagree
with the U.S. Secretary’s decision to
sustain the California Coastal
Commission’s denial to complete
this road.  This decision is another
blow to Southern California’s
economy.  With the delay of
construction of the final 16 miles  of
the 241 Toll Road, the potential
35,000 jobs that this project would
generate are lost to the workers
who need them most, and we are
destined for continued gridlock and
increased greenhouse emissions.
TCA has vowed to review all its
options.  TCA will  also take a hard
look at the legal points in the
decision  and plan a strategy to
overturn the U.S. Secretary’s
decision.

Orange County’s Great
Park in El Toro
Within the next several months,  37
old military buildings will be torn
down to provide for future develop-
ment of the Preview Park and begin
development of the Sports Park.  In
keeping with the Great Park’s goal
of green sustainable  development,
92% of the building materials will be
recycled or reused to build other
structures within the Park.  Historic
preservation is another important
goal of the Great Park, and a number
of historic buildings, including the
old Officers Club, will be preserved
and used to serve the public once
again.

Services Tax May Need
Voter OK to Yield
Revenue for Local
Governments
Will local governments benefit from
Governor Arnold
Schwarzenergger’s proposal to
broaden the sales tax base to

include a limited set of services?
Consumers today pay a sales tax
ranging from 7.25 percent to 8.75
percent, depending on where they
make their purchase.  The General
Fund portion of this rate is 5
percent (the Governor proposes
raising this by another 1.5 percent),
with cities, counties and special
districts levying the balance.
Although the tax rate is variable, the
sales tax base is consistent for all
jurisdictions that levy the tax.  So
whether it is the state General Fund,
the city of Tustin, or one of the
county’s  Transportation Commis-
sion, all collect taxes from sales of
cars, clothes, restaurant meals and
any other tangible goods deemed
taxable by the Legislature or Board
of Equalization.

Then, would not local governments
receive a windfall of revenues if the
Legislature broadened the sales tax
base?  According to Cal Chamber,
probably not.  First, Article XIII,
Section 24 states that the “Legisla-
ture may not impose taxes for local
purposes.”  Second, local govern-
ments may impose new taxes only
under the authority of Proposition
218 (Article XIII C), which requires
local voter approval--two-thirds for
special taxes and a majority vote for
general taxes.

Therefore,  it appears that the only
circumstance under which local
agencies would receive revenues
from a broadening of the sales tax
base would be if they asked their
voters to approve such a tax.
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County of Orange T o Cut W orkers
Orange County officials have
ordered the deepest cuts in staffing
in years, saying they'll lay off 210
social services workers and
mandate that 4,000 other employees
take two weeks off without pay.
The planned job reductions in
Orange County were announced
during a meeting of county and
union officials on December 10.  All
of the planned cutbacks were in the
Social Services Agency, the result
of an expected $20-million reduc-
tion in state funding.

Social Services has been hit harder
than other county agencies
because it relies heavily on state
realignment funding, primarily sales
tax and vehicle license fees, that
has been heavily affected by the
recession. As consumer spending
declines-new car sales are down
18% across California-the state has
less money to pass down to
counties.

Not since the county's 1994
bankruptcy, when nearly 2,000
workers lost their jobs, has Orange
County been in such financial
straits, a result of shrinking sales

tax revenue, falling property values
and reduced state funding.

As of this writing, Orange County
officials have yet to decide when to
implement the cutbacks and are still
in the midst of bargaining with
unions that represent county
workers.  John Moorlach, chairman
of the Orange County Board of
Supervisors, said the county has
been forced to make some tough
decisions because of the cutback in
revenue.

Moorlach said, "The facts are the
facts. We can only afford what we
can afford. That means we have to
start taking some measures which
are unfortunate, especially in
December."  He added, "But we're
not alone. The private sector has
been dealing with this issue for
some time and now it's our turn."

Local governments throughout the
state have been forced to cut costs
and eliminate jobs as a result of the
recession, which has eroded
consumer spending and the value
of real estate. But Orange County is
the first large county in Southern

California to propose mass layoffs
of workers.  So far, officials in Los
Angeles have been forced to take
only modest steps to tighten
budgets-a hiring freeze, construc-
tion work delays-but fear that the
same problems plaguing Orange
County could surface in L.A.
County in the coming year.

In the Inland Empire, which has
been among the hardest hit areas in
the nation in terms of unemploy-
ment and falling property tax
revenue, neither Riverside County
nor San Bernardino County has
ordered widespread layoffs, yet.
Instead, budget cuts have been
ordered, hiring freezes initiated and
early retirement packages offered.

However, Riverside County has
ordered a 25% spending cut over
the next four years that could
potentially involve layoffs. The
county is also offering early
retirement packages to thousands
of employees, with incentives such
as subsidizing medical insurance
until 2011.

* * *

Small-business owners are having a
tough time trying to figure out the
best year-end tax strategies for
2008 as the global financial
meltdown turns conventional
planning wisdom on its head.
Many also are unaware of new
federal tax rules -- some beneficial
to small businesses -- that were
part of this year's economic
stimulus and emergency bailout
bills. And in California, they have
to keep track of a long list of
potentially costly changes,
including accelerated estimated tax
payments next year, passed by

legislators attempting to plug the
state's massive budget shortfall.

The uncertainty has put many
small-business owners on edge and
made year-end tax planning more
important than ever.  Here are some
of the topics that we recommend
you discuss with your tax experts:

1.  Defer deductions and accelerate
income. This is the opposite advice
traditionally given to taxpayers.

2.  Higher deduction for expenses. A
new federal rule allows businesses

to immediately double the maximum
deduction they can get when they
treat the purchase of new property
bought this year as an expense,
rather than depreciate it and take
smaller deductions over time.

3.  Bonus depreciation deduction. A
new federal rule allows an addi-
tional 50% deduction of the cost of
certain property this year

4.  Deduction for losses. Given the
economic slowdown, more small-
business owners are expected to
suffer losses.

Get Advise on Year-End S trategies



January Membership Anniversaries
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28 YEARS

Tustin Community Bank

27 YEARS

City of Tustin

11 YEARS

Enderle Center

Lone Star Steakhouse

Tustin Masonic Lodge #241

10 YEARS

Tustin Community Foundation

9 YEARS

Scooters Mailbox Cards & Gifts

Showcasing Your Business
with Raffle Prizes

Have you ever wondered where all
the raffle prizes come from that’s
given away throughout the year at
our many events?  While some are
donated by various individuals, we
have several businesses that donate
raffle prizes on a regular basis--some
for as many years as they have been
members.  One business that
immediately comes to mind is Tustin
Awards, and their raffle prizes are
always “award-winning” and
sought after by the guests.

Your business can also donate raffle
prizes at these events.  It’s an
excellent opportunity to showcase
your products and/or services.  In
fact, you can tailor your raffle prize
specifically on what your business
offers.

For instance, if you’re an interior
decorator, offer something tangible
with your free hour of interior

design, like a beautiful decorator
piece or scented candles.  Restau-
rants can donate a gift card
attached to a bottle of wine--an
excellent way to get new clientele.
Mortgage companies and real
estate agents can provide a coffee
mug with the company logo with a
gift card tucked inside from a local
coffee house.

More than ever, you need to get
your company name out there.  It’s
important that you continue to
showcase your products and
services, and donating raffle prizes
is an inexpensive and effective way
to reach your target audience.  You
can even select the event for your
giveaway--either the Police Officer
of the Month, Power Lunch, or
monthly mixers.

* * *

Did You Know ...
Extreme heat and cold, flooding and
tornadoes are the deadliest natural
hazards researchers reported in the
International Journal of Health
Geographics.

Heat and drought together were the
greatest hazard, accounting for
19.6% of the total deaths, followed
by severe summer weather at 18.8%
and winter weather at 18.1%.
Earthquakes, wildfires and hurri-
canes combined accounted for less
than 5%.

Source: LA Times and Abstract and
Full paper available at Interna-
tional Journal of Health
Geographics

7 YEARS

American First Credit Union

6 YEARS

Strategic Financial Alliance

Transpacific Currency Services

5 YEARS

Ariel Technical Services

Freshia Market

Knights of Pythias

Tustin American Legion Post #227

2 YEARS

Comerica Bank

Gateway Window Cleaning

Villa Viento Apartments

John Nielsen - Civic Member

Orange County Business Services

1 YEAR

Andrew Morris Insurance Agency,

     Inc.

Auld Dubliner

Barron Audio Visual

Black’s Furniture

Heritage Hearing Solutions

State Farm Insurance-Chris Barr



Pillars of the
Chamber

The “Pillars of the Chamber”
sponsorship program is for active
Chamber members who take pride
in being identified as general
sponsors for all Chamber events
and activities conducted
throughout the year. Special on-
going recognition and additional
benefits are received in return for
this one all-inclusive subscrip-
tion.  Thank you to our Pillar
Sponsors:

vvvvv AmanteLaw

vvvvv AT&T  California

vvvvv CR&R, Inc.

vvvvv Doctor’s Ambulance Service

vvvvv Farmers & Merchants
      Bank

vvvvv Kimbrell Insurance
      Agency

vvvvv Optimum Audio Video
Design

vvvvv Patriots Federal Credit
      Union

vvvvv Sky Lending Group

vvvvv The Market Place/The
      Irvine Company

vvvvv Tustin Ranch Golf Club

vvvvv Union Bank of California/
      Tustin Ranch Branch

vvvvv The District at Tustin
      Legacy/Vestar Development

For more information regarding
Pillar Sponsorship, call Marisa
Charette at 714-544-5341.
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State Public W orks Project s
May Be At Risk

Nearly $5 billion worth of public
works projects in California,
including schools, roads and
bridges, could be halted or indefi-
nitely delayed--leading to the loss
of thousands of jobs--unless
lawmakers fix the state's massive
budget mess, state Treasurer Bill
Lockyer said last month.

Lockyer was among the state's
highest-ranking finance officials to
speak in early December before the
Legislature's unprecedented joint
session, warning lawmakers to
quickly address the state's pro-
jected $11.2 billion revenue shortfall
for the current fiscal year.

If no solution is enacted soon, the
state could run out of cash by mid-
March.

Highway projects, school construc-
tion and other vital work in commu-
nities across California will be
delayed or not even break ground.

Lockyer added that if this happens,
thousands of construction workers
could lose their jobs, tens of
thousands of new jobs will not be
created and businesses could lose
billions in contracts with the state.

Local and state public works
projects are financed from the state's
Pooled Money Investment Account,
which is a combination of the state's
general fund, special funds, and
monies deposited by cities and
counties.  The money is repaid when
the treasurer sells the bonds. But
without investors, the state will be
unable to pay for the public works
projects that voters have approved.

Lawmakers say they plan to hold
committee hearings that began last
month to dive into the state's
budget and try to broker a package
of solutions to eliminate the deficit.

* * *

How Long Do Smoke Detectors Last?
Next time you change the battery in
your smoke detectors, be sure to
check its age, as well.  According to
the U.S. Fire Administration, most
alarms have a life span of 8-10 years.
After this time, the entire unit
should be replaced.  Most alarms
have the date of manufacture inside
the unit.  If you cannot find the
date, it needs to be replaced.  When
you install the new alarm, write the
purchase date inside the cover.

If your fire alarm is battery powered
only, then replacement can be done
easily with a screwdriver.  If your
alarm is "hard-wired," it should be
inspected and replaced by a
certified electrician.  It is also
important to follow the

manufacturer's recommendations for
maintenance and replacement of an
alarm, so review them carefully.

Other fire maintenance tips include:
1.  Install new batteries at least once
a year.  A good time to do this is the
first of the New Year.

2.  Test the alarm monthly.

3.  Clean smoke alarms with a
vacuum, without removing the
covers.

4.  If your smoke alarm starts making
a chirping noise, replace the
batteries, and reset it.

* * *



Barrhomes Real Estate

State Farm Insurance - Chris Barr

Enderle Center

Extreme Boot Camp

Farmers & Merchants Bank

Flavio’s Italian Kitchen

Francis Chiropractic Services

Help-U-Sell Carr Realty

Home & Garden Party -Tana
Jimenez

JDP Photography

Kimbrell Insurance

New York Life - Pamla Manazer

Patriots Federal Credit Union

Jack & Kay Shafer

Sky Lending Group

Sport Clips

The Market Place/The Irvine
Company

The Toll Roads

Tustin Chamber of Commerce

Tustin Community Bank

Tustin Ranch Golf Club

Union Bank-Tustin Ranch Branch

Our deepest appreciation to the
above businesses for their gener-
ous contribution and support of
the Police Officer ot the Month
Program.  Please remember to
patronize the above businesses.
Thank you!

* * *

Donors List
DECEMBER BREAKF AST
“Police Officer of the Month”

Gifts & Services

POLICE OFFICER OF THE MONTH
NOVEMBER 2008

Police Officer Jeffrey Taylor

Jeff Taylor was born in Fountain
Valley, California.  He graduated from
Ocean View High School in Hunting-
ton Beach. He attended the Golden
West Police Academy and graduated
in 2000.

He began his career with the Tustin
Police Department as a reserve police
officer and was then assigned and
promoted to a full-time Police Officer
in 2002. He worked Patrol and is
currently assigned to the Professional
Standards Division as the Personnel
Officer. Jeff also serves as a member
of the Tustin Police Honor Guard. He
is married to his wife Nicole, and they
have one dog. Jeff is very involved
with his church, and in his spare time
he enjoys all sports activities and
exercising.

"Community Service" refers to
service that a person performs for the
benefit of his or her local community.
Serving the community is an altruistic
act and Jeff Taylor has certainly
exemplified that by devising an
innovative way to take care of the
Tustin community, the very same
community he protects and serves.

On November 22nd, Jeff organized
the first Annual Turkey Bowl Flag
football Tournament which was a
charity event to raise money for
needy families within the city of
Tustin. The money raised was used
to purchase 100 Thanksgiving dinners
for the less-privileged families. Jeff
coordinated with the neighboring law
enforcement agencies to form teams
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Photo courtesy of JDP Photography

to compete in this event. Six police
agencies participated in a double-
elimination tournament. Although only
one team earned the title of champion,
100 less-privileged Tustin families were
the real winners. This event was a
remarkable success and brought much
needed holiday spirit to the community.
The charity raised over $3500 to
purchase 100 Thanksgiving turkey
dinners from the Tustin Honey Baked
Ham restaurant.

Jeff worked with the Tustin Family &
Youth Center, the Tustin Boys & Girls
club, and the Patrol Officers to identify
the families who would most benefit
from the gifts. Given the current state
of the economy, they easily identified
100 families from our community. This
gift started their season off on a
positive note with a pre-cooked
Thanksgiving dinner for each family.

Jeff displayed his leadership qualities
by being able to coordinate with many
people to work together towards a
common goal. In doing so, he was able
to further the mission of the Tustin
Police Department and continue our
effort in building bridges through
partnership with our community. In
fact, the local media provided news
coverage of his charity event through a
human interest story. As a result, it
brought very positive public exposure
to the department.

Therefore, in recognition of Police
Officer Jeff Taylor for his enthusiasm,
motivation, and leadership skills to
partner with local police agencies for
friendly football fun in the spirit of a
common goal- to give back and take care
of the Tustin community, it is with
great pleasure we honor him as the
Tustin Chamber of Commerce Police
Officer of the Month.

* * *
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Maximize your business’s exposure with a ceremonial ribbon cutting.  Ribbon cuttings are generally held Mondays, Wednesdays
or Thursdays in the afternoon or after work for maximum attendance.  Ribbon cuttings are generally attended by members of
the Tustin City Council, Chamber board members and staff.  For more information, call the Chamber office at (714) 544-5341.

December Holiday Breakfast






