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Upcoming
Chamber Event s

MARCH 2 (MONDA Y)
11:45 a.m. - 1:30 p.m. - Members
Power Lunch at Tustin Ranch Golf
Club.  The cost is $20.00/chamber
members and $22.00/first-time guests
with advance reservations.

MARCH 8 (SUNDAY)
Daylight savings time begins.  Spring
forward by moving your clocks ahead
by one hour.

MARCH 11 (WEDNESDAY)
7:15 - 9:00 a.m. - Monthly Member-
ship Breakfast and Police Officer of
the Month Program, Tustin Ranch
Golf Club.  Advance reservations
recommended.

MARCH 16 (MONDAY)
11:45 a.m. - 1:30 p.m. - Members
Power Lunch at Tustin Ranch Golf
Club.  The cost is $20.00/chamber
members and $22.00/first-time guests
with advance reservations.

MARCH 17 (TUESDAY)
Happy St. Patrick’s Day!

MARCH 19 (THURSDAY)
2nd Annual Business Tour to China;
delegation of 46 departs today for a 9-
day tour to four exotic cities in China.

MARCH 26 (THURSDAY)
5:30 p.m. - 7:00 p.m. - Monthly
Mixer hosted by the Boys & Girls
Club of Tustin (580 W. Sixth Street,
Tustin).  Admission is $10.00/chamber
members, $12.00/guests.

* * *

California’ s Bond Rating Drop s
Lower than Any Other S tate

California's bond rating was down-
graded below that of every other state
by a major Wall Street rating agency,
as lawmakers trying to resolve the
state's financial problems faced
growing resistance from powerful
interest groups.

Citing the state's prolonged budget
impasse and its nearly empty treasury,
in early February, Standard & Poor's
lowered its rating on $46 billion in
general obligation bonds, which
investors usually consider one of the
safest investments because they are
backed by taxpayers.

By reducing California's bonds from an
"A-plus" to an "A" rating, the agency
declared that it now considers even
the debt of Louisiana -- whose credit
had been ranked equally with
California's -- a more trustworthy
investment. Most states are rated
"AA" or "AAA."

"Our rating recognizes our view of the
lack of political progress around the
budget negotiations that we believe is
serving to exacerbate the state's
current and projected cash position,"
Standard & Poor's wrote in its report.

The immediate impact of the credit
downgrade is not clear. California
cannot arbitrarily default on its debts
because the state Constitution
requires that debt principal and
interest be paid as promised. But a
lower credit rating can lead investors
to demand higher interest rates on new
bonds the state sells for infrastructure
projects or short-term loans when the
state is low on cash.

Currently, financing for $4 billion in
public works projects is on hold
because the state lacks money and
investors won't provide any more
while California's fiscal issues remain
unresolved.

* * *

Starting in February, all state offices,
including the DMV, will be closed
every other Friday.  Many people
planning to conduct business at area
DMV offices were surprised, then
irritated, at the closure.

Since February 6, all state offices
within all California executive branch
close the first and third Friday of each
month, a move meant to save the state
$1.3 billion.  California is facing a $42
billion deficit.

California Department of Transporta-
tion offices will also be closed and

only minimal staffing will be available
to handle roadway emergencies.
Despite the mandatory furloughs,
some offices remained open including
courts, state unemployment offices,
the California Public Utilities Commis-
sion, and all government administra-
tive offices.

At the DMV, this means 132,000 car
registrations will not be processed and
100,000 driver licenses will not be
issued by the state agency that
annually collects $6.8 billion in fees.

* * *

Some State Offices Closed on Fridays
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Chairman of the Board’ s Message
“Creating Opportunities Through Involvement”

By Scot Proud

In February the first ever Valentine
themed "For the Love of Tustin"
business fair took place.  Successful
despite the rain, it gave visitors a
chance to see many local businesses
showcase themselves and provided a
great networking opportunity.

The 2009 China Business Tour
travelers are set to depart for China on
March 19th for an exciting 9-day
cultural and business adventure.  Who
knows, some of us may even attempt
to swim ala Michael Phelps in the
phenomenal "Water Cube" built for
last summer’s Olympics.

The Chamber Board is continuing with
its plans to offer many upcoming
events.  One event fast approaching is
the 2009 Business Expo.  This year the
Expo will take place on Thursday, May
28th at Straub Distributing from 1 to 7
p.m., the same location as last year.
Again, the Business Expo will provide
our members the opportunity to
further expose their businesses to the
community.  Call the Chamber office
early to reserve your booth.

The 2009 Golf Committee has met to
begin plans for our 25th Annual Golf

MISSION STATEMENT
“To preserve the free enterprise system; to preserve and expand the
potential of all business and professional enterprises; and to promote the
civic, cultural and social well-being of the City of Tustin and surrounding
community.”
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Tournament on September 15th at the
beautiful Tustin Ranch Golf Club.  So
now is time for all golfers to mark their
calendars and put your foursomes
together for this always popular event.

If you haven't been to the chamber
office recently, it is time to drive by.
The Chamber is excited to introduce its
new High Definition advertising.  This
approach gives our members a chance
to advertise their business on a
continuous video loop so all drivers,
passengers and pedestrians in the El
Camino Real and Main Street intersec-
tion area can see these ads.  Contact
the chamber for advertising packages.

We look forward to seeing you soon at
a Chamber event.  Please stay in touch,
let us know how we are doing, and
help us by getting involved.

Scot Proud
Chairman of the Board
Tustin Chamber of Commerce
Vice President
Farmers & Merchants Bank
714-824-3070

* * *

Business of the Year Applications
Now Available

Applications are now available on our website at www.tustinchamber.org or at the chamber
office.  Any for-profit business performing services or manufacturing goods and active in
the Tustin community is eligible.  The three categories are (1) Large Business of the Year,
(2) Small Business of the Year, and (3) Rookie of the Year.  The winners will be announced
at the Chamber Gala on Friday, June 26th, at Tustin Ranch Golf Club
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Furloughs, wage reductions, hiring
freezes and shorter hours simply did
not do enough. A year into this
recession, companies across the board
are resorting to mass job cuts.

Home Depot, Caterpillar, Nextel, Sprint,
and at least 8 other companies
announced in late January that they
would cut more than 75,000 jobs in the
United States and around the world.
Caterpillar, the maker of heavy equip-
ment, is slashing its payroll by 16
percent. Texas Instruments said it
would eliminate 3,400 jobs, or 12
percent of its work force.

Jobs began disappearing in home
building and mortgage operations
early in the recession, then across
finance and banking more generally.
Now jobs are disappearing in manufac-
turing, retailing and information
technology, taking out workers from
New York to Seattle. In early February,
Microsoft announced its first signifi-
cant job cuts ever.

Because companies like Microsoft
have invested in their workers' skills
and knowledge, they usually delay
major work force reductions as long as
they can. But with orders for new
products and services drying up and
financing tight, employers are looking

Layoffs S pread to More
Sectors of the Economy

to shrink their costs drastically and are
slashing their payrolls, anticipating a
protracted decline for business in
2009.

The parade of negative news comes
after months of announcements from
other prominent companies like
Citigroup, General Electric, Nokia and
Harley-Davidson. As part of its
acquisition of Wyeth, Pfizer said it
would cut the combined workforce by
19,500 employees.

The latest round of job cuts, and the
additional rounds likely to come as
these move through the economy,
mean more pain ahead for states as
unemployment insurance claims rise
and deplete state budgets.

The economy is deteriorating at a
faster clip than even the dreariest
forecasts had expected.  For most of
last year, relatively healthy demand for
exports gave global companies a
cushion. But with downturns deepen-
ing across Europe and Asia, and the
dollar strengthening, global demand
for costlier American goods has
faltered. The recent numbers coming
just as dreary.

* * *

The City of Tustin has new parking
ordinances for 2009.  These ordinances
include street sweeping, parking on
arterials, off-street parking, and
neighborhood parking permits.

For information about each of these
ordinances, please visit the City of
Tustin website at: www.tustinca.org.

Under the category of "Community
Links," "New Parking Ordinances for
2009" is listed.  This information will
help you navigate through the new
parking ordinance laws.

* * *

New 2009 Parking Ordinance
in the City of T ustin

A federal law regulating toxic chemi-
cals in children's products went into
effect early February, forcing retailers
in California to clear the shelves of
toys containing illegal amounts of lead
and other toxic compounds.  Until
now, California was the only state to
take legal action against manufacturers
and other businesses that sold lead-
tainted toys. But beginning last
month, companies selling such goods
face new penalties nationwide.

Even before the law took effect, two
giant retail chains, Longs Drug Stores
and Rite Aid, removed three styles of
Valentine's Day mechanical singing-
and-dancing plush animals from their
shelves after receiving calls from
Attorney General Jerry Brown's office.
The red plastic guitars attached to
"Wild Thing Gorilla," "Ain't Too Proud
to Beg Dog" and "Sing & Dance
Puppy," manufactured in China by
Dan Dee International, contain levels
of lead that may violate Proposition 65,
the Safe Drinking Water and Toxic
Enforcement Act of 1986.

Based on metal testing, the toys may
also violate the new federal law, state
officials said.  There are no known safe
levels of lead, a metal that can damage
the human nervous system even at
very low concentrations. It remains in
the body for many years. Children are
especially vulnerable; adults also
suffer harm.

Recalls Led to Law
Congress passed the Consumer
Product Safety Improvement Act of
2008 after recalls of 20 million toys
tainted with lead in paint, jewelry and
clothing, which primarily came from
China. The law is aimed at ridding
children's products of lead and some
forms of phthalates, which are found
in PVC plastic.

* * *

Retailers May
Face Penalty for

Selling T oxic T oys
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Welcome New
Members

3D-Beauty International, Inc.
Leigh Ann Metheny ,
Operations Manager
15441 Red Hill Avenue, Suite F
Tustin, CA  92780
TEL.  714-566-0205
FAX  714-566-0206

Ace Laser
Andy Intermann, Sales
Representative
P. O. Box 3065
Irvine, CA  92857
TEL.  714-279-0409
FAX  N/A

Crevier BMW
Rob Hughes, Client Advisor
1500 Auto Mall Drive
Santa Ana, CA  92705
TEL.  714-835-3171
FAX  714-835-7007

I-5 Self Storage
Linda T odoroff, Manager
2631 Michelle Drive
Tustin, CA  92780
TEL.  714-669-0555
FAX  714-669-0563

Margit Aaron Studio
Margit Aaron, Owner
238 W. Main Street, Suite 102
Tustin, CA  92780
TEL.  714-505-5661
FAX  714-505-6859

The Gas Comp any Has
Customer Assist ance Programs
As working families struggle to make
ends meet due to the current economic
downturn, Southern California Gas Co.
(The Gas Company) is urging custom-
ers to take advantage of the utility's
assistance programs -- programs that
can help reduce winter heating bills
and increase energy efficiency.

The Gas Company’s California
Alternate Rate for Energy (CARE)
program provides a 20-percent rate
discount on the monthly gas bill for
eligible households. Customers may be
automatically eligible if they currently
receive benefits from the Women,
Infants and Children, Healthy Families,
Medi-Cal, Food Stamps, Temporary
Assistance for Needy Families or
LIHEAP programs.

In addition to CARE, The Gas Com-
pany offers a wide range of assistance
programs for qualifying customers on
a limited income or with special medical
needs.

The Direct Assistance Program
provides energy-saving home im-
provements to income-qualified renters
and homeowners.   Services include;
door weather-stripping and caulking to
keep unwanted drafts out of the home;
ceiling insulation to help the home
stay cooler in the summer and warmer
in the winter; low-flow showerheads
that can save energy used to heat
water; furnace replacement (owner
occupied only) and other minor home
repairs.

Customers who have a person in the
home with certain medical conditions -
who may require additional heating to
sustain their health, may qualify for
additional natural gas at the lowest
baseline rate through the Medical
Baseline Allowance program.  There
are no income requirements for the
Medical Baseline program; however
doctor certification is required.

The Gas Assistance Fund helps
provide a one time grant to customers
during the winter who are income
qualified and unable to pay their bill.
The program, which runs from the
beginning of February through the end
of April, or until funds are depleted, is
administered by the United Way of
Greater Los Angeles and is funded by
donations from customers and
employees of The Gas Company, as
well as shareholders of Sempra Energy,
The Gas Company's parent company.

The Gas Company offers hundreds of
dollars in rebates for the purchase of
energy-efficient appliances and can
provide customers with a free energy
and water-saving kit.  The kit includes
three faucet aerators and a low-flow
showerhead to help customers save
energy and water.  These devices allow
air to enter into the water stream,
maintaining a high-pressure flow while
reducing water usage -- ultimately
saving money.

Customers can enroll to the assistance
programs by visiting The Gas
Company's Web site,
www.socalgas.com/assistance, or call
toll-free at (800) 427-2200 or (800) 342-
4545 in Spanish.  To learn how to
conserve energy at home, customers
can visit www.socalgas.com/
energyefficiency.

* * *
Printed with permission from The Gas
Company.
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PowerPowerPowerPowerPower
LunchLunchLunchLunchLunchPowerPowerPowerPowerPower
LunchLunchLunchLunchLunch

WHEN:   The first and third Mondays of
each month (excluding holidays).

WHERE:   Tustin Ranch Golf Club (12442
Tustin Ranch Road, Tustin)

COST:  The cost is $20.00 for chamber
members and $22.00 for first-time guests
with advance reservations.  Price at door
slightly higher.

RSVPS:   For reservations or information
on how you can be a keynote speaker, call
the chamber office at 714-544-5341 or e-
mail us at info@tustinchamber.org.

USE YOUR power cards
to earn rewardS

Power Card #1.  Attend 9 consecutive
Power Lunches, and receive your 10 lunch
for FREE (value of $20.00)

Power Card #2.  Have three guests attend
a Power Lunch, and you will receive two
(2) passes to the mixer (value of $20.00).

Valuable Benefits of
Chamber Membership:
Chamber members may attend

membership breakfasts, luncheons and

mixers; may serve on committees and

councils; may attend fundraisers and

special events.

Non-chamber members may attend one

(1) chamber event only; they must be

chamber members to attend additional

events.

In 2008, there were 820
traffic accident reports
in the City of Tustin.
The top five causes of
traffic accidents are
due to running a red
light, unsafe speed,
unsafe turning, unsafe
lane changes, and
drinking under the influence or other
impairment.

Many accidents are caused by
distracted driving.  The National
Traffic Safety Institute attributed
ninety-nine percent of traffic accidents
to driver error.  The following types of
causes of crashes are:  driver inatten-
tion, speed, alcohol impairment, driver
perceptual errors (driver looked, but
did not see), decision errors (driver
turned with obstructed view), and
incapacitation (such as driver fell
asleep). Driver inattention accounted
for the largest percentage of crashes.

Speeding is a major cause for many
accidents and the risks with speeding
far outweigh the reward.  According to
the National Traffic Safety Institute,
when one drives the distance of five
miles, the amount of time saved by
speeding is fairly negligible.  It takes
five minutes and twenty-seven
seconds to drive five miles at 55 mph.
It takes five minutes to drive five miles
at 60 mph which is a time savings of
twenty-seven seconds.  At 70 mph, it
takes four minutes and seventeen
seconds to drive five miles.

Tailgating definitely provides a number
of reasons for car crashes.  The
amount of following distance will
depend on a number of conditions
such as a new driver, normal vs.
abnormal traffic conditions, following a
large truck, weather conditions, and
night driving.

From the T ustin Police Dep artment:

Don’t Let a T raffic Accident Cause

You a Headache!
Beware of impaired
drivers whether they
are driving under the
influence or impaired
for other reasons.  If
someone is driving
under the influence,
please call 9-1-1.

Aggressive driving is often the result
of a driver taking out his or her
frustrations on other motorists which
can lead to violence or accidents
according to the National Highway
Traffic Safety Administration.  If you
are confronted with an aggressive
driver, get out of the way or exit the
freeway.  Report serious, aggressive
driving, but pull over to a safe
location.

There are some sites you can visit to
find out about the safety of vehicles in
crash tests.  If you wish to obtain
ratings by year, make, and model for
front-impact and side-impact crash
tests as well as rollover tests, the
National Highway Traffic Safety
Administration's (NHTSA) site is:
www.safercar.gov.  The Insurance
Institute for Highway Safety (IIHS)
provides front-impact and side-impact
crash-test ratings and rear crash-
protection ratings.  This site is:
www.iihs.org.

There is also a new law regarding the
location of a portable GPS device in
your vehicle.  If the GPS device is
affixed to the windshield, it must be
located in either a seven inch square in
the lower right corner or in a five inch
square in the lower left corner.  It
should not interfere with the deploy-
ment of an air bag. The GPS device can
still be mounted on the top of the dash
as long as it does not block the driver's
view of the road.

* * *
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Business and Economic Development Council
Education and Workforce News

Chaired by David Ward/Patriots
Federal Credit Union.

The Business & Economic Develop-
ment Council (BEDC) is open to all
chamber members.  Meetings are on the
second Thursday of each month, 8:00
a.m., Tustin Chamber Board Room.

Tustin Information
Center Now Offers
Digital Advertising for
Chamber Members

Getting your company’s message on a
digital billboard is the wave of the
future, so don’t get left behind.
Because we are now living in a digital
world, digital adveritising can no
longer be ignored.  The  impact of
digital advertising is sensational and
presents compelling alternatives to
traditional media.  Digital advertising
allows multiple companies to share
valuable advertising space at reduced
cost per exposure.

See your company’s name and
message “up in lights” on our 42” flat
screen monitor.  The continuous
display will run from 8:30 a.m. - 5:00
p.m.  Visible to traffic on Main Street
and to the hundreds of visitors that
visit the Tustin Information Center,
your advertising will reach thousands
of potential clients--a superior return
on your investment compared to
traditional printed signs.

Advertising Rates for Chamber
Members
There is a 3-month minimum commit-
ment for digital advertising.  Artwork
in JPEG or PDF formats are acceptable.
3 Months = $100/Month
6 Months = $85/Month
12 Months = $50/Month

Tustin Librar y Nearing
Completion
According to the City of Tustin,
construction of the new library is
approximately 65 percent complete.
Exterior framing and waterproofing
have been completed.  Storefront
doors and hardware and skylights at
entry are being installed.  The interior
improvements such as drywall, framing
of soffits and ceiling, installation of
rough mechanical in the soffits and
ceiling, etc., are in progress.  Roofing
has been completed.  

Late this spring, Phase 1 of the new
library will be complete and the old
library will move approximately 100
yards to its new location.  During the
move, the library will be closed only a
matter of days, not months, as is the
norm when a new library is built.

The library is located at 245 E. Main
Street.

Kohl’ s Moving to Former
Mervyn’ s Location
Kohl’s Department Store has acquired
the Mervyn’s lease at the Tustin
Courtyard (18182 Irvine Boulevard).

Minor tenant improvements have been
proposed and construction plans are
expected soon.  Kohl’s is anticipating
opening in fall 2009.

* * *

ATEP Enrollment Up
Just a year and a half after opening,
the Advanced Technology & Educa-
tion Park (ATEP) has passed the 1,000
enrollment mark.  The new campus in
Tustin offers courses from Saddleback
College, Irvine Valley College and the
Center for Applied Competitive
Technologies (CACT), a state funded
workforce development center.

Dr. Randy Peebles, ATEP Provost,
says the rapid enrollment growth is
indicative of several trends, including
the challenging economy.  “ATEP’s
focus on career technical skills and
global competitiveness draws students
to our new campus.  From design
model making, entrepreneurship and
languages, to basic skills and critical
transfer courses, we offer a good mix
for those looking to gain an edge.”

ATEP opened its initial campus on just
one acre of its 68-acre site in August
2007 with 400 students.  Expansion
plans for the 68-acre campus have
accelerated.  In the next month or so,
ATEP will have detailed concept plans
to share with the public.

For more information on ATEP, contact
Tere Fluegeman at 949-282-2702, or e-
mail her at tfluegeman@atep.us.

Tustin High Renovation
Moving Ahead
NDT Architecture unveiled preliminary
renderings of a new 42,000 square foot
science center, a revamped quad and a
spruced up stadium in late January.
This multi-million dollar project is
funded by Measure G, the $80 million
bond measure approved by 70 percent
of voters in 2002.  The funds helped
renovate and modernize 20 aging
campuses within the district.  The
Tustin High projects will cap off
Measure G spending.
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Chaired by Jeff Morin, AT&T.

The Governmental Affairs Council is
open to all chamber members.
Meetings are on the last Wednesday of
each month, 7:30 a.m., Tustin
Chamber Board Room.

Government al Affairs Council

Finally...the State Budget
Passes
On February 19, the State Legisla-
ture voted to approve a massive
budget package of tax increases,
spending cuts and borrowing to
close a $40 billion deficit after
granting major concessions to one
holdout Republican Senator, Abel
Maldonado (R-Santa Maria).
Lawmakers had been at a five-day
impasse until Governor
Schwarzenegger and legislative
leaders agreed to give Senator
Maldonado the major changes he
demanded in exchange for provid-
ing a crucial 27th vote for the state
budget.

In response to the passage of
historical budget solutions by the
legislature which is expected to be
signed by the Governor,
Schwarzenegger issued his re-
sponse.  “This is a very difficult
budget, but we had turned this
crisis into an opportunity to make
real, lasting reforms for California.
Some special interests may not like
this budget--but like I always say,
what’s good for the people is not
always good for special interests.  I
look forward to partnering with the
people to make sure these biparti-
san reform measures are passed to
put an end to our budget roller
coaster and get California moving
again.”

Senate Passes Health
Insurance Bill for
Children
In late January, the Senate over-
whelmingly approved legislation to
provide health insurance to 11

million low-income children, a bill
that would for the first time spend
federal money to cover children
and pregnant women who are legal
immigrants.

The State Children's Health
Insurance Program, which is aimed
at families earning too much money
to qualify for Medicaid but not
enough to afford private insurance,
currently covers close to 7 million
youngsters at a cost of $25 billion.

Lawmakers voted 66 to 32, largely
along party lines, to renew the joint
state-federal program and spend an
additional $32.8 billion to expand
coverage to 4 million more chil-
dren. The expansion would be paid
for by raising the cigarette tax from
39 cents a pack to $1.

New I-9 Form Delayed
Until April 3
On January 29, the U.S. Citizen-
ship and Immigration Services
(USCIS) announced that the new
I9 form will be delayed until April
3. The Tustin Chamber of Com-
merce is recommending that until
then, the current form with the 06/
05/07 revision date should be used.

The USCIS announcement appears
to be in keeping with the memoran-
dum issued by President Barack
Obama's chief of staff, Rahm
Emanuel, on January 20, directing
all federal agencies to put a freeze
on any federal regulations not yet
published in the Federal Register
and recommending a 60-day hold.

The Department of Homeland
Security and USCIS had already

issued the new I-9 form and had
labeled it to take effect on Febru-
ary 2 before the USCIS announce-
ment.

Purpose of I-9 Form
All U.S. employers are responsible
for completing and retaining the I-9
form for each individual they hire
for employment in the United
States, both citizens and non-
citizens. On the I-9 form, the
employer must verify the employ-
ment eligibility and identity docu-
ments presented by the employee
and record the document informa-
tion.

If employers comply with the
verification requirements when
hiring the individual but later
discover that the employee is an
unauthorized alien, the company
may no longer continue to employ
that person. It is unlawful to
contract for alien labor if you know
that the alien is unauthorized.

* * *
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Other S tates Offer Attractive Incentives to
Fleeing Califonia Businesses

California is losing jobs to states that
cut taxes to attract business, even in
difficult times.  Even as California
lawmakers continue to jockey for
enough votes to impose even higher
taxes and even more regulations on
businesses, other states are offering
tax breaks and incentives to lure those
companies away.  California's elected
leaders seem oblivious to the repellent
effect the state's policies and heavy tax
burdens have on private companies
and the jobs they provide.

"Study after study has shown that
California consistently ranks near the
bottom in the nation when it comes to
providing a business-friendly environ-
ment," said State Senator Robert
Dutton, R-Rancho Cucamonga. "While
many in Sacramento fail to see this as a
reason why jobs are leaving, other
states like Arizona and Nevada are
taking advantage of our dire situation
for their own benefit."

Many states dangle promises of
reduced business taxes (Texas), new
tax credits (Colorado), and tax-free
zones (Minnesota) to persuade
businesses to relocate. Others states
offer lures more akin to corporate
welfare, such as New Jersey's offer of
$3,000 checks for each new company
hire in a "green" job.

For the fourth consecutive year, the
number of people leaving California for
other states exceeded the number
moving here from those states--last
year a net loss of 144,000 people.

"California's highest-skilled and best-
paying jobs have been steadily
eroding," writes Loren Kaye, president
of the California Foundation for
Commerce and Education.  Meanwhile,
California government jobs are
increasing.  Instead of government
trying to increase funding for social
programs with our tax dollars, they

should be doing more to create the
best social program of all--a good
paying job.

The Sacramento Bee recently reported
that Arizona's Department of Com-
merce has proposed an initiative to
lure companies away from California. It
would appear that California is doing
its best to accommodate Arizona's
strategy.

Inevitably businesses will consider
offers from the other states, including
Kansas and its new slogan:  "We live
in a competitive world, Kansas is open
for business. Come here, and we'll take
care of you."   By comparison,
California's higher taxes and additional
regulations send a far different
message: "Come here and we'll take
advantage of you."

* * *

That's right, by determining which
primary, secondary and achromatic colors
you prefer most and least, you can figure
out a successful career path based on how
you approach work, the types of
workplaces where you work best and how
you handle work tasks.

The Color Career Counselor--powered by
The Dewey Color System, the world's
only validated, non-language color-based
career testing instrument--uses color
preferences to determine successful career
paths.

How It Works
The Color Career Counselor is simple.
First, you click your preferred primary
color (red, yellow or blue). From there,
you choose your preferred secondary
(green, purple or orange) and achromatic
(black, white or brown) colors. Your
preferred colors determine how you attack
each task. They indicate your talents and
what you prioritize first in order to be

successful. They also highlight what you
overdo, especially when you feel great.

To find out what career path you should be
following based on your preferred colors,
here are a few examples of what certain
choices say about you, and the careers and
skills that compliment them.

If you prefer yellow, purple and white:
You're the communicator.   Your excellent
communication skills can create problem-
solving forums. Careers in corporate
communications, marketing or religious
occupations work best.

If you prefer red, green and black: You're

Know Your Favorite Color--Find the Perfect Job
the investor.  You know the value of
money and resources, as well as the
intrinsic worth of each co-worker's
contributions. Your analytical personality
works best in finance, accounting, banking,
manufacturing, property management,
production analysis, investment, money
management, consulting, product sales or
teaching.

If you prefer blue, orange and brown:
You're the activist.   Your strong commu-
nity beliefs and no-nonsense approach
improves services for those around you.
Consider careers in engineering, building, or
developing new programs, companies or
products. Also consider law enforcement,
firefighting, social or government work.

These are only a few of hundreds of
different color profiles. For your own free
career evaluation, please visit: http://
www.careerpath.com/career-tests/
colorcareercounselor.aspx.

* * *



March Membership Anniversaries
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35 YEARS
Wellprint, Inc.

33 YEARS
Tustin Awards, Inc.

29 YEARS
Curtain Call Dinner Theatre
PFF Bank & Trust

21 YEARS
Paul Irby, Attorney at Law

17 YEARS
St. Cecilia School

14 YEARS
California Bank & Trust-Tustin
     Branch
Tustin Courtyard

Avoid the Power of Negativity
There's a saying that one negative
person can influence 10 positive
people.  The power of negativity is
strong and compelling.  In fact, many
of us gravitate toward negative
individuals without realizing why, or
noticing the influence they have on
our lives.  Then, over a short period of
time, the negativity becomes infec-
tious and we find ourselves adding to
the discussion.  Before we know it,
we've become a prisoner of negativity.
We've all been there, a victim of its
subtle powers of captivation.  What
can we do to avoid negative individu-
als and curtail them from spreading
their negative energy and thoughts?
Here are a few ideas:

Understand what negativity is.
Negativity isn't someone who is going
to you because they are struggling
with an issue or an individual and is
seeking your advice.  Negativity is
when the individual shares his/her
frustration with you by using colorful
words and disparaging an individual,
usually unjustified or unfounded.

Double check yourself.  If someone
was looking to share gossip, who
would they go to?  Clearly, they would
go to someone who listens and agrees
them.  So ask yourself why negative

people come to you; do they perceive
you as negative?  Double check your
own reputation and you may find you
need to restate your position to those
who come to you with negativity.

Move away from negative people.  It
isn't as difficult as you may think.  If
you don't have much of a relationship,
you simply have to avoid them.  If you
do care about them, then stand up to
them and let them know that that they
would be more likable if negativity
were not a part of their behavior.
Remember, your silence may be
interpreted as acceptance.

Negativity drains your power to excel.
By focusing on the positive aspects,
you move closer to your own power
source.  We all know that the time
spent engaged in negative talk is a
major drain.  It is clearly the virus that
may unjustifiably destroy organiza-
tions and damage individuals, usually
at the pleasure of the negative person.

Realize that we all have problems.
Most negative people are insecure so
they tend to focus on what's wrong
with something or someone, or what's
wrong with a company or its manage-
ment.  Realize that all companies have
problems, and if you were in a manage-

ment position that you too would be a
target by this individual.  So let the
gossip stop with you.  Besides, when
you gossip, you become part of the
problem.

Understand why people are negative.
Usually it's because they themselves
can't excel due to their own insecurity
and self-infecting negativism.  Nega-
tive people may be unable to admit
that the real reason they don't get
ahead or are not well-liked may be
attributed to their own attitude.  They
seek to deny the truth and capture
others who are willing to listen to
them.  That means you.

Take responsibility for your success.
Make a decision to either confront
negative people or tell them you can
no longer listen when their conversa-
tions turn to gossip or negative talk.
And if they judge you too harshly,
then they aren't a friend you need in
the first place.  Make a decision today
to change your own attitude and
gravitate towards people who are
positive.

* * *

11 YEARS
Lennar Orange Coast

9 YEARS
Ron Esparza-State Farm Insurance
     Financial Services

7 YEARS
Core Performance Consulting
County of Orange-Third District

6 YEARS
Kuwahara Apartments

5 YEARS
California National Bank
Camino Real Realtors

4 YEARS
Tustin Nissan

3 YEARS
Fairhaven Memorial Park, Inc.

2 YEARS
Common Ground Spiritual Center
Farmers & Merchants Bank
The Coffee Grinder
Tustin Florist
Tustin Pride Committee

1 YEAR
All Signs America
First Class Pizza
Strike OC
Mr. Handyman of Tustin
The Healing Sanctuary
Tustin Motor Lodge
Tustin Public Library



Pillars of the
Chamber

The “Pillars of the Chamber”
sponsorship program is for active
Chamber members who take pride
in being identified as general
sponsors for all Chamber events
and activities conducted through-
out the year. Special on-going
recognition and additional benefits
are received in return for this one
all-inclusive subscription.  Thank
you to our Pillar Sponsors:

vvvvv AT&T  California

vvvvv CR&R, Inc.

vvvvv Farmers & Merchants
      Bank

vvvvv Kimbrell Insurance
      Agency

vvvvv Optimum Audio Video Design

vvvvv Patriots Federal Credit
      Union

vvvvv Sky Lending Group

vvvvv The Market Place/The
      Irvine Company

vvvvv Tustin Ranch Golf Club

vvvvv Union Bank of California/
      Tustin Ranch Branch

vvvvv The District at Tustin
      Legacy/Vestar Development

For more information regarding
Pillar Sponsorship, call Marisa
Charette at 714-544-5341.
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On February 9, President Barack
Obama recently signed into law federal
legislation that significantly increases
liability exposure for employers by
overturning a U.S. Supreme Court
decision and extending the statutes of
limitation for lawsuits relating to
employer decisions.

The Lilly Ledbetter Fair Pay Act of
2009 overturns a 2007 U.S. Supreme
Court decision and is retroactive to
May 28, 2007, the day before the
Supreme Court issued its decision
almost two years ago.  As a result of
President Obama’s action, any pending
federal cases that were filed after May
28, 2007 will be subject to this new law.

Case Background
Lilly Ledbetter sued her former
employer, Goodyear Tire & Rubber,
claiming discrimination under federal
Title VII because of disparate pay
going back almost 19 years. She
claimed the discrimination occurred on
each paycheck, and argued that the
statute of limitations began at each
paycheck.

The Supreme Court disagreed, ruling
that she must file the claim with the
Equal Employment Opportunity
Commission (EEOC) within 180 days of
the pay decision and not within 180
days of the receipt of pay.

The Supreme Court noted that a pay
decision is a "discrete act" and that
the time period for filing a claim
involving a discriminatory pay
decision begins when the act occurs
(the pay decision), not when the
consequence of that decision arises
(receiving the paycheck).  Ledbetter v.
Goodyear Tire & Rubber Co. 550 U.S.
618 (U.S. Supreme Court, May 29,
2007).

Impact on California
California law, including equal pay

New Federal Law Increases
Employer Liability Exposure

statutes and the Fair Employment and
Housing Act, provides these protec-
tions. However, California law is not as
clear regarding when the statute of
limitations begins to run for these
types of cases.  The Lilly Ledbetter
Act more clearly defines for purposes
of federal equal pay what a continuing
violation is. It is unclear whether
California courts will adopt this clearly
defined standard.

New Law
Title I of the Lilly Ledbetter Act
reverses the U.S. Supreme Court
decision from 2007 that limited the
statute of limitations for federal claims
of discrimination and unequal pay to
when the pay decision was made.

This new law, which amends Title VII,
the Age Discrimination in Employment
Act, the Rehabilitation Act and the
Civil Rights Act, specifically states:
"An unlawful practice occurs, with
respect to discrimination in compen-
sation, when a discriminatory-
compensation decision or other
practice is adopted, when a person
becomes subject to a discriminatory-
compensation decision or other
practice, or when a person is affected
by application of a discriminatory-
compensation decision or other
practice, including each time wages,
benefits, or other compensation is
paid, resulting in whole or in part
from such a decision or other prac-
tice."

Title 2 of the new law is the Paycheck
Fairness Act. This section expands
retaliation protections and increases
penalties for violations of equal pay
requirements. It also provides for
increased training within government
agencies and for girls and women
relating to negotiation skills and
additional education.

* * *



Enderle Center

Extreme Boot Camp

Farmers & Merchants Bank

Flavio’s Italian Kitchen

Francis Chiropractic Services

Help-U-Sell Carr Realty

Home & Garden Party -Tana
Jimenez

HR Now!

JDP Photography

Kimbr ell Insurance Agency

New York Life - Pamla Manazer

Optimum Audio Video Design

Patriots Federal Credit Union

Jack & Kay Shafer

Sky Lending Group

Sport Clips

State Farm Insurance - Chris Barr

The Market Place/The Irvine
Company

The Toll Roads

Tustin Chamber of Commerce

Tustin Community Bank

Tustin Ranch Golf Club

Union Bank-Tustin Ranch Branch

Our deepest appreciation to the
above businesses for their gener-
ous contributions and support of
the Police Officer ot the Month
Program.  Please remember to
patronize the above businesses.
Thank you!

* * *

Donors List
FEBRUARY BREAKFAST

“Police Officer of the Month”
Gifts & Services

POLICE OFFICER OF THE MONTH
JANUARY 2008

Police Officer Bonnie Breeze

Bonnie Breeze was born in Cincinnati,
Ohio where she grew up and gradu-
ated from Turpin High School.  She
attended Ohio University where she
received a Bachelor of Science degree
in Communication.  She later attended
CSU Long Beach where she obtained
her Master of Arts degree in Emer-
gency Services.

Bonnie graduated from the Golden
West Police Academy and joined the
Tustin Police Department in 2002.  She
has worked various assignments
which include:  Patrol, Bike Team, and
the Special Enforcement Detail (SED)
team.  She is currently a detective in
the General Investigations unit and
also serves as a member of the Tustin
Police Honor Guard.  In her spare time,
she coaches a team of officers training
for the 999 Memorial Bike Ride which
supports fallen peace officers and their
families.  This is a bike ride of 630 miles
from Sacramento to Orange County to
raise money for Project 999.

The management staff of Michaels
Arts and Crafts came to work in the
early morning to find $16,000 in cash
had been removed from the safe.  It
was also discovered there was no
forced entry and the alarm system had
been turned off.  Detective Bonnie
Breeze was called in to lead the
investigation.

Security cameras had recorded the
entire crime; however, the suspect had
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taken measures to conceal his identity
by wearing clothing that covered him
from head to toe.  Bonnie interviewed
the store managers and learned many
had access codes for the alarm, safe
combinations, and keys to the
building.  Bonnie studied the video of
the suspect paying particular attention
to his body type, his actions as he
moved around the store, and how he
opened the safe to remove the money.
Based on her observations, she was
able to somewhat identify one of the
store managers as a possible suspect.

Over the next two days (Saturday and
Sunday), Bonnie studied the video of
the manager suspected of stealing
$16,000 while he went about his usual
and daily routine at work.  She
compared the video of the crime with
video of this manager suspected.
After thorough review, it became clear
that this one manager fit the descrip-
tion and mannerisms of the suspect in
this burglary.  She highlighted those
similar characteristics in a side-by-side
video to provide strong evidence the
thief was the same person as this
manager.  She also discovered this was
the same store manager who called out
sick on the morning of the crime.  The
Deputy District Attorney signed off on
the search warrant, and Bonnie led a
team of detectives to search the
suspect's home.  After about 90
minutes, the suspect finally confessed
to the crime and admitted he hid the
money in his girlfriend's closet.  The
money was recovered and Bonnie
returned the stolen money to the
Management of Michaels.

Therefore, in recognition of Police
Officer Bonnie Breeze for her excellent
investigative skills and tenacity, to
quickly identify and solve this
burglary, it is with great pleasure we
honor her as the Chamber of Com-
merce "Officer of the Month" for
January 2009.

Police Officer Bonnie Breeze pictured with
Police Chief Scott Jordan.
Photo courtesy of JDP Photography.
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