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Upcoming
Chamber Event s

SEPTEMBER 3 & 4 (THURSDAY
& FRIDA Y)
The chamber office will be moving to
its new location and will be open for
business on Tuesday, September 8.

SEPTEMBER 7 (MONDAY)
Labor Day Holiday.  In observance of
this holiday, the chamber office will be
closed.

SEPTEMBER 9 (WEDNESDAY)
7:15 a.m. - Monthly Membership
Breakfast and Police Officer of the
Month Program at Tustin Ranch Golf
Club.  The cost is $16.00/members
with reservations, $20.00/door.  First-
time visitors/non-members, $20.00.
(Please note new rate for no reserva-
tions and non-members.)

SEPTEMBER 15 (TUESDAY)
25th Annual Golf Tournament at
Tustin Ranch Golf Club.  Registration
begins at 10:30 a.m., shotgun start at
12:00 p.m.

SEPTEMBER 21 (MONDAY)
11:45 a.m. - Power Lunch meeting at
Tustin Ranch Golf Club.  The cost is
$20.00/members with reservations,
$22.00/door.  First-time visitors/non-
members, $22.00.

SEPTEMBER 24 (THURSDAY)
5:30 - 7:00 p.m. - Monthly mixer
hosted by The Winery Restaurant,
2647 Park Avenue, Tustin (at The
District at Tustin Legacy).  The cost
is $10.00/members, $15.00 for first-
time visitors/non-members.  No
RSVPs required.

(Please note new rate for no reserva-
tions and non-members.)

* * *

We’re Moving!
After making our home in Old Town
Tustin for over 52 years--30 years at the
Knights of Pythias building, our current
location--we’re finally moving.

Why the move?  The Knights of Pythias
opted not to exercise the option to renew
our lease when it expires in December.
And according to the landlord’s representa-
tive, the other tenants will meet the same
fate when their leases expire--at best a
maximum of one-year extensions.

So in July, the chamber began the task of
looking for a new home that will provide
long-term accommodations.  Fortunately
for  us, a chance meeting with chamber
member Al Ricci, owner of North Hills
Realty, EBR Escrow and various real estate
properties in Tustin, proved to be the
answer to our prayers.  Al showed us
property that was perfect for our needs.

Tenant improvements to our new offices
were completed to our specifications.  We
also have a 1200 sq. ft. covered patio that’s
ideal for the many events we host
throughout the year, and our new location
has first floor parking as well as street
parking.

Effective September 15, our new address is
700 W. First Street, Suite 5, Tustin.  We
are in the two-story building located on the
corner of First Street and Myrtle.  Our
phone and fax numbers will remain the
same.  Plans for a grand opening and ribbon
cutting are underway.  As more information
becomes available, we will be sure to
notify our members.

Tustin Chamber’s future home

The state expects to stop issuing IOUs
on September 4, and to begin redeem-
ing the notes the same day. That's
nearly a month ahead of schedule.
Still, the cash-flow problems persist for
some vendors and suppliers.

Some can't find banks willing to honor
their IOUs, a problem that intensified
when most major California banks
refused to cash the notes after July 10.
A secondary market sprang up on the
Internet and elsewhere, with investors
offering cash, but many note holders
have been unwilling or unable to sell.

North Highlands Technology Vendor
Capital Datacorp was able to cash
approximately $385,000 in IOUs, but is
now stuck with an additional $40,000
worth when its bank ceased taking
them.

Others have had better luck. The City
of Sacramento has purchased $5
million worth of notes from busi-
nesses, nonprofits and individuals in
the city. The city regards the IOUs,
which pay an annualized interest rate
of 3.75 percent, as a good investment.

"The City of Sacramento came to my
rescue," said Peter Tellier, who runs a
hardware and software firm called Gov-
Stor Inc. He plans to cash another
IOU, worth $57,000.  If not for the city's
program, Tellier said he would have
had to take out a line of credit.

The state has issued $2.01 billion in
IOUs, mostly to local governments
that use state dollars to deliver social
services.

* * *

IOU Holders
Waiting for Cash
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Chairman of the Board’ s Message
“Creating Opportunities Through Involvement”

By Scot Proud

As I write this month’s newsletter, the
kids are heading back to school and
college, the last of the summer family
barbecues are being planned, and we
are all looking forward to some cooler
weather.  All of this illustrates how
things are always in motion, and so is
your chamber.

The Tustin Chamber is pleased to
announce that it is relocating to a
beautiful new office complex.  After
over 30 years in its current facility, the
chamber is moving in the early part of
September.  The new office is beauti-
ful, and we are very excited about the
new possibilities this change repre-
sents for the chamber.  Stay tuned for
our ribbon cutting announcement in
the upcoming months.

Don't forget to "Save the Date" for the
September 15th Chamber Golf Tourna-
ment!  The chamber office is now
taking reservations for golfers, so sign
up soon to lock in your foursome.  For
those businesses seeking corporate
sponsorship opportunities, please
give either Marisa Charette or myself a
call to discuss.

At the upcoming Tiller Days celebra-
tion scheduled in early October, the
chamber will be serving its traditional
Pancake Breakfast.  But new this year
for the chamber is that we will also be
selling roasted corn-on-the-cob during
the event.  So come out, visit Tiller
Days and stop by our booth and say
hello.

MISSION STATEMENT
“To preserve the free enterprise system; to preserve and expand the
potential of all business and professional enterprises; and to promote the
civic, cultural and social well-being of the City of Tustin and surrounding
community.”
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The 2010 Italy Business Tour is well
underway.  If you have always wanted
to visit Rome, Montecatini, Florence
and Pisa, now is your chance.   The
trip is scheduled for March 8-17, 2010.
The response has been very strong,
with over 50 deposits received for this
trip thus far.  So call the chamber for
more details and early booking to
guarantee your reservation.

We are also selling raffle tickets for a
chance to win a trip to Italy valued at
$2850, or a cash prize of $2000.
Contact any board member or staff to
buy your tickets.

We look forward to seeing you soon at
a chamber event.  Please stay in touch,
let us know how we are doing, and
help us by getting involved.

Scot Proud
Chairman of the Board
Tustin Chamber of Commerce
Vice President, Farmers & Merchants
Bank, 714-564-1750, Ext. 245
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By Assemblyman
Jeff Miller

What has been the
best metaphor for
California's current
economic crisis
that - plagued by

billions in budget red ink, millions in
unpaid bills, thousands of state
employee work furloughs and one total
threatened insolvency?

The most obvious examples have been
the State Treasurer's repeated warn-
ings that the state is "running out of
money," the shuttering of select
government offices on Fridays, and
even the issuance of IOUs, as the state
cannot pay its bills.

While these all tell a portion of
California's tough times, for my money,
the state's fiscal follies are best
embodied by the news that North
Carolina has courted Apple Computer
to transfer services to the Tar Heel
State.  In fact, the move is already
underway.

As recently as this past June, the
North Carolina Legislature overwhelm-
ingly passed - and the state's Demo-
crat Governor Beverly Perdue signed -
a new law to specifically attract an
Apple server facility.  The state's
Department of Commerce estimates
that when all job types are factored in,
the Apple facility will result in more
than 3,000 jobs created for the regional
economy.

To make the Apple sale, North Carolina
actually changed its tax laws to allow a
sizeable break on corporate income
taxes that could be worth about $46
million in the next decade, assuming
that Apple reaches its stated $1 billion
investment target within nine years.

So let's review that math: North

JULY
Ambassador
of the Month

Jobs, Investment & Business:
California, There They Go!

Judy Mina
HR Now!

Carolina extended a tax credit of no
more than $46 million, and in return,
will receive an investment of no less
than $1 billion.  This is the quintessen-
tial low-risk, high-reward idea and the
kind of move states make when they
are serious about attracting economic
development.

While this may seem like a solid deal,
it's important to note that in
California's current political climate it is
unthinkable we will see anything
resembling an innovative move of this
kind.

From a symbolic standpoint, this
should be a serious blow to the state's
gloomy economic outlook and even
perhaps our very own prestige.  But as
a public policy matter, this develop-
ment tells all one needs to know about
the nature of competitiveness,
business portability and the cold, hard
truth that California rolled up the
welcome mat to business a long time
ago.

The statement that Gov. Perdue issued
says it all: "North Carolina continues
to be a prime location for growing and
expanding global technology compa-
nies, and we welcome Apple to North
Carolina and look forward to working
with the company as it begins provid-
ing a significant economic boost to
local communities and the state."

Why couldn't California do this?
Many will conclude that we are so
mired in partisan gridlock and political
maneuvering that we stood by and
watched Apple invest a billion dollars
and create thousands of jobs thou-
sands of miles away because they
were offered an innovative deal and a
partner in state government.

This should be a wake-up call to
everyone that there is a limit to how
much even businesses as large as

Apple will endure before they inevita-
bly start listening to entreaties from
other states.

We must come to grips with the reality
that California is not in a mild eco-
nomic downturn, but a full-blown
recession that includes record
unemployment, unprecedented home
foreclosures and the possibility of
serious inflation.  Government has now
been compelled to make unpleasant
cuts and other disheartening choices
none of us wanted to make.

When the state emerges from this
crisis - as it surely will - state leaders
will hopefully look back and conclude
that rather than isolated events, these
were symptoms of a much larger
problem and the validation of this fact:
If California can't offer a better
environment for business develop-
ment, job creation and corporate
investment, even more will follow
Apple's and lead and leave the state
forever.

Where will they wind up?  In my mind,
they're going to Carolina.

* * *
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Welcome New
Members

AMERICAN MORTGAGE BANC
Mark Schuerman, Chairman
14101 Yorba Street, Suite 103
Tustin, CA  92780
TEL.  714-689-1807
FAX  714-689-1848

COMMERCIAL SATELLITE
SALES
Dave Saenz, Managing Partner
1088 N. Tustin Avenue
Anaheim, CA  92807
TEL.  714-981-2900
FAX  714-844-9063

CROSS MEDIA RESOURCES
Ron Hopkins, Owner
13681 Newport Avenue, Suite 8424
Tustin, CA  92780
TEL.  949-552-4756
FAX  714-242-1561

FARMERS & MERCHANTS BANK-
SANTA ANA BRANCH
Scot Proud, Vice President
1750 East 17th Street
Santa Ana, CA  92705
TEL.  714-564-1750
FAX  N/A

GLOBAL TRAFFIC, INC.
Dan Madden, President
242 W. Main Street, Suite 2001
Tustin, CA  92780
TEL.  714-838-8890
FAX  N/A

GRAPHIC PRODUCTIONS
Lyn Walker, CEO
11642 Knott Street, Suite 13
Garden Grove, CA  92841
TEL.  714-898-7992
FAX  714-373-0012

ONE WEST BANK
Jorge Leal, Vice President
535 E. Main Street, Suite C
Tustin, CA  92780
TEL.  714-368-2100
FAX  714-731-2036

SMART & STICKY WEBSITES
Terry Silberstein, President/CEO
17772 Irvine Boulevard, Suite 102A
Tustin, CA  92780
TEL.  714-573-5871
FAX  714-573-5880

SUBWAY-NEWPORT AVENUE
Sonny Sasspal, Owner
13662 Newport Avenue
Tustin, CA  92780
TEL.  714-516-8281
FAX  714-459-8571

Thank You to our
2008-2009

Technology Fund
Sponsors

American First Credit Union
Auld Dubliner
Austin-Foust Associates, Inc.
Automax Service Center
Boys & Girls Club of Tustin
Chick's Sporting Goods
Civic Member-Diane Carter
Creekside Meadows
Doortek Systems, Inc.
Fairmont Private Schools
First Advent Church
Granada Plaza
HealthSouth
Irvine Ranch Office Park, LLC
Irvine Ranch Water District
Ivy's Bridge to Better Health
Jim's Music Center, Inc.
Kimco Realty/Tustin Heights
     Shopping Center
Kuhawara Apartments
Legacy Park Partners/Shea Properties
Lone Star Steakhouse
Monarch Village
Office Depot-The District
Office Max
Optimum Professional Property Mgt.
Pelican Properties/Prospect Village
Rockwell Collins
Rocky Mountain Chocolate Factory
Saddleback Chapel
Schrenker Law Firm
Seoul Garden BBQ Buffet
Southern California Gas Company
Stout & Burg Electric, Inc.
Strategic Financial Alliance
Sunwest Bank
Systems Technology Associates, Inc.
The Beach Pit BBQ
The Gas Company
The Hanger
The Main Place Christian Fellowship
Ticor Title Company of California
Total Wine & More
Transportation Corridor Agencies
Tustin Public Schools Foundation
Wachovia Bank-Irvine Branch
Zito's Bar & Grill

                               * * *

California could be disqualified for
competing for $4.35 billion in federal
education stimulus funds.  Faced with
a dire choice over being loyal to the
state's teachers union or claiming their
share of billions of dollars in new
federal funding, Sacramento legislators
are re-evaluating a law that prevents
the state from tying student test
scores to teacher performance.

At stake is California's ability to
compete with Florida, Texas and other
states for $4.35 billion in education
stimulus dollars. The 2006 law is a
sticking point in a political feud
between the Obama administration and
state educators. Education Secretary
Arne Duncan has strongly signaled
that California will probably be
disqualified from the new "Race to the
Top" funds if the law remains on the
books.

The proposed "Race to the Top"
guidelines stress that states wanting
to compete for a piece of the pie must
not have any laws or "firewalls" in
place that prevent the use of student
achievement for evaluating teachers.
Unless California changes its current
law, it will be out of the running.
California has been building separate
student and teacher data system for
years. Eventually, the state will be able
to follow student progress over time,
as well as find out if, say, smaller class
sizes really make a difference, or if
teachers with master's degrees are
more effective.

If a compromise can't be reached,
California may have no choice but to
change the law. With education dollars
scarce, there's enormous pressure for
the Golden State to be seen as a player
on the national stage.

* * *

California May Be
Disqualified for
Competing in
Federal Funds
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PowerPowerPowerPowerPower
LunchLunchLunchLunchLunchPowerPowerPowerPowerPower
LunchLunchLunchLunchLunch

WHEN:   The first and third Mondays of
each month (excluding holidays).

WHERE:   Tustin Ranch Golf Club (12442
Tustin Ranch Road, Tustin)

COST:  The cost is $20.00 for chamber
members and $22.00 for first-time guests
with advance reservations.  Price at door
slightly higher.

RSVPS:   For reservations or information
on how you can be a keynote speaker, call
the chamber office at 714-544-5341 or e-
mail us at info@tustinchamber.org.

USE YOUR power cards
to earn rewardS

Power Card #1.  Attend 9 consecutive
Power Lunches, and receive your 10 lunch
for FREE (value of $20.00)

Power Card #2.  Have three guests attend
a Power Lunch, and you will receive two
(2) passes to the mixer (value of $20.00).

Valuable Benefits of
Chamber Membership:
Chamber members may attend

membership breakfasts, luncheons and

mixers; may serve on committees and

councils; may attend fundraisers and

special events.  Call the chamber office

for more information on civic and

non-profit members.

Non-chamber members may attend one

(1) chamber event only; they must be

chamber members to attend additional

events.

Everyone's got their verbal pet peeves,
but odds are good you and your co-
workers have more in common than
you think when it comes to phrases
that should never be spoken in the
office.

After performing extensive research,
scholars at Oxford University and
author Jeremy Butterfield have devised
a list of the 15 most irritating phrases
uttered by humans in the work place.

This top 15 list was comprised from
books, papers, magazines, journals,
broadcast media and other sources:
1.  At the end of the day
2.  Fairly unique
3.  I personally
4.  At this moment in time
5.  With all due respect
6.  Absolutely
7.  It's a nightmare
8.  Shouldn't of (instead of shouldn’t
     have)
9.  You should
10.  24/7 (most over-used)
11.  It's not rocket science
12.  As I said
13.  It’s just a recommendation, but
14.  It is my sound opinion
15.  Do you mean to say

In addition to these expressions,
Butterfield also came up with a
runners-up list of phrases. Although
it's populated by office lingo like
"think-tank" and "synergy," the words
"literally" and "ironically" nabbed
honorable mention for being used
incorrectly, or out of context the most
often.

Does one particular word or phrase
automatically send you or your co-
workers off the deep end?

* * *

The 15 Most
Irrit ating Office

Phrases

A brand-new book providing vital
information for businesses on protect-
ing customers’ personal data is now
being offered by CalBizCentral, the
source for California business and
human resource compliance products,
presented by the California Chamber of
Commerce.

Take Charge: Protecting Your
Customers’ Credit Card Data, by
award-winning security expert Jay
Cline, makes clear the security
standard, known as the Payment Card
Industry (PCI) Data Security Standard
(DSS). PCI DSS was developed to
encourage businesses to adopt a
cardholder data security policy. If
businesses are not PCI DSS compliant,
merchants face significant fines from
their banks.

Providing a step-by-step action plan,
Take Charge is designed to help
businesses avoid common, inadvertent
mistakes that contribute to credit and
debit card fraud. This new guide
specifically targets the countless Level
4 merchants, which are businesses that
handle fewer than 1 million total credit
and debit card transactions and fewer
than 20,000 online transactions
annually.

Major payment-card companies, such
as Visa, MasterCard, American Express
and Discover, require any business,
large or small, that processes, stores or
transmits payment-card data to comply
with the PCI DSS.  In today’s environ-
ment, protecting cardholder data is a
smart investment and a necessary cost
of doing business for both large and
small businesses.  In fact, a recent Visa
review of fraud cases found that small
businesses account for the vast
majority of credit and debit card data
breaches.

* * *

Protecting Your
Customers’

Personal Dat a
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Business and Economic Development Council
Education and Workforce News

Chaired by Tracy Zimmerman, Extreme
Boot Camp.

The Business & Economic Develop-
ment Council (BEDC) is open to all
chamber members.  Meetings are on the
second Thursday of each month, 8:00
a.m., Tustin Chamber Board Room.

Shop In T ustin
The next time you go shopping, think
“Totally Tustin.”  Spending in support of
Tustin businesses is not only good for our
community business, but also good for
you.  Did you know that tax revenue
generated by your local purchases stays in
the City of Tustin and helps to provide
quality community services for Tustin
residents; services such as maintaining our
beautiful parks, police protection, and
senior services.  We ask that you do your
part by shopping in Tustin!

New Tustin Library Now
Open
After years of planning, the new Tustin
Library opened on August 19.  The $29.3
million, 32,000 square-foot building has
more than doubled its size.  Facing Main
Street, the new building has a separate
section for teenagers, a designated room for
children’s story time, and its children’s
section is 10 times the size of the old
library’s.  Also, quiet rooms and study
rooms will be available to reserve for group
use, which will help keep down the noise
in the libary.   A homework center is
available for students in kindergarten to
eighth grade.

Once the libary staffers are settled in and
the books and materials moved, the existing
building will be demolished to make room
for a plaza and parking spaces, and
expected to be ready in the fall.  The new
library is located at 345 E. Main Street,
serves Tustin and the unincorporated area
north of Tustin, and will have 152 parking
spaces once the old building is torn down.
For more information or hours of opera-
tion, call 714-544-7725.

ATEP Expanding
The Advanced Technology Education Park

(ATEP) is holding a community forum to
discuss its expansion from a 1-acre site to
30 acres at Tustin Legacy.  ATEP offers
classes through Saddleback and Irvine
Valley collges.  The forum will be held on
Monday, August 31, 3:30 to 5:00 p.m. in
the Ronald Reagan Room in the Saddleback
College Health Sciences Building at 28000
Marguerite Parkway, Mission Viejo.  For
more information, call 949-282-2702.

Who's Got The Best
Personality for
Telecommuting?
You'd think quiet, introverted types would
flourish working away from the office. But
you'd be wrong.  In fact, the opposite is
true, according to a recent story in
Business Week. The article cites a
psychological study claiming it's the
extroverts that truly thrive when working
at home.

The reasoning: good communication, even
friendly chit-chat is necessary for
productivity. But it's likely introverts will
become too isolated if they no longer come
into the office and see people face-to-face.
On the other hand, extroverts will go out of
their way to talk to co-workers, no matter
what methods they have to use.

Good candidates for telecommuting
programs are also highly organized, the
study says. Once removed from the
organization of the office environment, its
more important for employees to keep
themselves together without the external
push.

Dinosaur Dash Coming
Soon
Presented by the Tustin Public Schools
Foundation (TPSF), this year’s Dinosaur
Dash is scheduled for November 1 at The
Market Place.  The Dinosaur Dash is a
timed 5K and 10K race, along with a 2K
fun run.

The event is expected to have about 10,000
participants and spectators.  Event
proceeds benefit TPSF, working to further
excellence in our local public schools.

For more information, call 714-832-6299,
or visit their website at
www.dinosaurdash.net.

MCAS Tustin Hangars--
Titans of History
Please join the City of Tustin for an
evening of history on Monday,
September 21, 2009 starting at 5:30 p.m.
The video documentary and display
will be at the Clifton C. Miller Commu-
nity Center, 300 Centennial Drive,
Tustin.

RSVP by September 17th to Debbie
Sowder at 714-573-3010 or
dsowder@tustinca.org.
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Chaired by Jeff Morin, AT&T, Inc.

The Governmental Affairs Council is
open to all chamber members.
Meetings are on the fourth Wednesday
of each month, 7:30 a.m., Tustin
Chamber Board Room.

Government al Affairs Council

President Obama’ s Federal
Health Care Reform
Program
As the health care reform debate goes on, a
number of new questions and jargon are
arising.  Below are answers to some of
your most pressing questions about health
care reform.

Why is President Obama
talking reform?
The average family of four with health
insurance had medical costs of $16,771 in
2009, according to the Milliman Medical
Index (MMI), a report produced by the
Milliman consulting firm.  While 59
percent (average) of that tab is picked up
by the employer, that left $4,004 in
premiums and $2,820 in out-of-pocket
costs that comes out of a family's budget.

Additionally, MMI reported that 46
million Americans do not have health
insurance.   However, critics have noted
that the number of uninsured may be
misleading. Keith Hennessey, who served
as a senior White House economic adviser
to President George W. Bush, broke down
the number of uninsured Americans.  He
noted that many counted among the 46
million could get insurance through
available government programs, while
others would likely not be considered
worthy of taxpayer support and may
simply choose not to get health insurance.
It should also be noted that many who
report bankruptcy from medical conditions
had health insurance when they were first
diagnosed.

I have health insurance through
work and I am happy with it.
Why should I care about re-
form?
Regardless of where you get your
insurance, health reform will affect how
much you pay in taxes and how much you
pay in premiums. For starters, one
proposed method to raise revenue to pay
for health reform is a tax on employer-
provided health benefits. Because
employers and employees do not have to
pay taxes on employee health benefits, it
has encouraged their growth.  So, a tax

increase might raise your tax bill if you
currently have health insurance through
work. It's unclear how likely this reform is.
A recent ABC News poll on health reform
found that 70 percent of Americans
oppose a tax on health benefits.  The
premiums you pay for insurance will likely
change through reform, although it's not
entirely clear whether they will increase or
decrease.

What are the "hidden costs"
being paid for by health insur-
ance premiums?
A number of hidden costs can drive up the
premiums a family pays for insurance.
Those hidden costs arise from health care
that isn't paid for by the person using it.
For example, emergency rooms are required
to treat anyone who comes through their
door, regardless of ability to pay.  Some
doctors have complained that Medicare
and especially Medicaid do not cover the
costs of treating all of those patients, in
which case the costs are passed on to
private insurers who then charge higher
premiums.

How is this whole reform
project going to be paid for?
It's still unclear how the health care
reforms will be paid for.  One possibility,
as mentioned before, is taxing health care
benefits received through work. This
appears to be an unpopular proposal, with
70 percent opposed to a tax on benefits
exceeding $17,000.  Another proposal has
been to increase taxes on households with
income above $250,000, an idea that has 60
percent of people supporting it.

How many uninsured people
need additional help from
taxpayers?
When discussing health insurance we
frequently hear that there are "46 million
uninsured" in America.  This figure is from
a monthly survey of about 50,000
households done by the Bureau of Labor
Statistics and the Census Bureau.  This
Current Population Survey (CPS) then
uses statistical techniques to paint a
picture of the entire U.S. population.
Advocates for expanding taxpayer-
subsidized health insurance, and their allies

in the press, repeat this 46 million number
constantly.  It paints the following
technically accurate but misleading picture:

Total Population = 299 Million
Uninsured:  45.7 Million (15% of Popula-
tion)
Have Health Insurance:  253.4 Million (85%
of Population)

At least there are more than 250 million
people with health insurance - that is
clearly a good thing that we never hear it in
the press.  Instead, we often hear that there
are "46 million uninsured," and then we
jump to the conclusion that government
needs to help 46 million people buy health
insurance, subsidized by taxpayers.  But if
we look inside that 45.7 million number
and break it down, here is what we get:

Total Uninsured:  45.7 Million
Medicaid Undercount:  6.4 Million (14%)
Medicaid/SCHIP Eligible:  4.3 Million (10%)
Non-Citizens:  9.3 Million (20%)
Over 300% of Poverty:  10.1 Million (22%)
Childless Adults (18-34 Years Old):  5.0
Million (11%)
Remaining Uninsured:  10.6 Million (23%)

Of that amount, 6.4 million are the
Medicaid undercount.  These are people
who are on one of two government health
insurance programs, Medicaid or S-CHIP,
but mistakenly (intentionally or not) tell
the Census taker that they are uninsured.
Another 4.3 million are eligible for free or
heavily subsidized government health
insurance (again, either Medicaid or S-
CHIP), but have not yet signed up.  While
these people are not pre-enrolled in a
health insurance program and are therefore
counted as uninsured, if they were to go to
an emergency room (or a free clinic), they
would be automatically enrolled in that
program by the provider after receiving
medical care.

* * *
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Your home and vehicle can become a target
of crime while you are away. The Tustin
Police Department would like to provide
you some crime prevention tips we hope
will reduce your chances of becoming a
victim.

One of the most helpful ways to reduce
crimes is to have a Neighborhood Watch in
your community.  Neighbors helping
neighbors and watching out for each other
can be a great deterrent to crime.  Neigh-
bors calling into the police department any
suspicious people and/or activity will send
a message to the criminals, "We're watching
you and we are reporting you to the police
department."  In other words instead of the
criminals targeting you, you are targeting
them.  These are empowering concepts,
and they work.

Secure Your Home Before
Leaving on Vacation:
s Locking up all windows, doors, sliders,

garage doors and vehicle doors are some
of the most important steps to take to
fight crime.

s Please do not leave a house key under a
mat or anywhere outside your home.

s You can make your house look "lived in"
by using timers for lights and radio,
putting a hold on your newspaper
delivery and mail, asking trusted
neighbors to please pick up any ads,
etc., left at your door.

s It is a good idea to leave your trip plans
and emergency phone number with a
trusted neighbor, relative, or friend.

s Apply for a vacation check from the
police department at least a week ahead
of your trip.  Please include in your
application your name, address, date
you are departing and returning, your
emergency phone number or another
emergency contact, and if you have
someone checking on your home, please
include their name and description so we
don't think they are a criminal.

Tustin P .D Offers V acation Safety T ips
On the Road:
s Becoming
familiar with your
travel route ahead of
time can save you
time. If you have
maps, keep them
concealed, not lying
around in your
vehicle.
s Rather than
carrying large

amounts of cash, consider traveler's
checks and/or credit cards.  Keep a
record of your traveler's check and credit
card numbers in a secure place along
with the phone numbers to call in case
they are lost or stolen.

s Store your luggage in your trunk and
park in well lighted area only, close to
building entrances and walkways.

s Have your car keys in your hands
when approaching your car. Check the
back seat and floors before you get in.

s Please do not leave your purses, wallets,
checkbooks, phones, etc., in the car.
Take them with you.

At the Airpor t:
s Stay especially alert and watch your

bags and any electronic equipment
carefully at all times.  Only let uni-
formed personnel handle your bags.

s Watch out for pickpockets, and not just
at the airport.  Someone bumps you or
spills a drink; it may mean something
more than an innocent encounter.

s Avoid displaying expensive cameras,
jewelry, and luggage that might draw
attention to you.  Your objective is to
blend in with the crowd at the airport
and especially when traveling abroad.

s Keep a separate record of the contents
of your luggage and keep anything of
value on your person or in a carry-on
bag.

s If you are traveling abroad, register your
travel plans with the State Department
through a free online service at https://
travelregistration.state.gov.  You do need
to give your authorization in order for
any information on your welfare and
whereabouts can be released to others.
This can be helpful if a crisis happens
on your end or it involves your loved
ones.

s For a lot of good information on
traveling safely abroad, please visit the

following website: http://
travel.state.gov/travel/tips/
tips_1232.html.

s For U.S. Embassies and Consulates
abroad and in the U.S., you can go to the
website at: http://travel.state.gov or
www.usembassy.gov/.

s Check your overseas medical insurance
coverage and find out if you need to be
vaccinated for any particular diseases or
take any medication ahead of time in the
countries you plan to visit.  You can
check out http://cdc.gov.  This website is
the Center for Disease Control and
Prevention.

At the Hotel:
s Insist hotel personnel write down your

assigned room number so others can't
see or hear it.

s Never use your hotel room for meetings.
Meet in public areas.

s Keep all hotel doors and windows
locked, and use all door locks.  Make
sure there is a peep-hole viewer in your
door and use it.  If someone claims to be
a hotel employee, call the front desk
first to confirm before letting them enter
your room.  If the door locks are not
particularly good, you can add security
by placing a chair under the door or
purchasing locks for hotel rooms before
taking your trip.

s If the hotel has a safe, use that for any
of your valuables. You can buy a small
bag that locks to place your valuables in
before placing it in a hotel safety deposit
box.

s If you are going to use a taxi, you can
consult with the front desk or concierge
about what taxis and other transporta-
tion to take. Official taxis and better
quality hotel rooms will help preserve
your valuables and safety.

s Please do not display room keys in
public or leave them at restaurant tables,
at the swimming pool, or in other places
where they can easily be stolen.

s If you can, check out the safety of the
hotel and the neighborhood ahead of
time.

* * *



September Membership Anniversaries
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26 YEARS
Assistance League of Tustin

22 YEARS
Irvine Valley College

21 YEARS
Kiwanis Club of Tustin

19 YEARS
Francis Chiropractic Offices

17 YEARS
Civic Member - Ceil Kirby Morgan
Costco Wholesale #122
Foothills Podiatry Group

14 YEARS
Doctor’s Ambulance Service

11 YEARS
MetroPro Road Services/Santa Ana
     Towing
10 YEARS
Civic Member - Al Morgan

9 YEARS
Aloha Graphics & Printing
Azzara’s Gourmet Catering/Tustin
Banquet Center

8 YEARS
Properties by Patti Winter
The Hanger

4 YEARS
American Alarm Systems, Inc.
CompuPay Payroll Services

3 YEARS
Quinn’s Old Town Grill
Remick Associates, Inc.
RJM International, Inc.

2 YEARS
@ Home In Magazine
Go Roma Italian Kitchen
N Service Pest Management
Rocky Mountain Chocolate Factory

1 YEAR
Arnel Commercial Properties
Asava Company, LLC
Conrey Insurance Brokers &
     Risk Managers
Farmes Insurance - Misty Campos
Fluid Research Corporation
Pacific Coast Title
Pat & Oscar’s

TTTTTILLER DAYILLER DAYILLER DAYILLER DAYILLER DAYS PANS PANS PANS PANS PANCAKCAKCAKCAKCAKE BRE BRE BRE BRE BREEEEEAKAKAKAKAKFFFFFASASASASASTTTTT
COLUMBUS TUSTIN PARK (Prospect & Benet a Way)

Saturday , October 3, 2009, 7:30 a.m. to 10:30 a.m.  Cost:  Only $5.00 Per Person
Come early and stay for the parade starting at 10:00 a.m.

Presented by the T ustin Chamber of Commerce



Pillars of the
Chamber

The “Pillars of the Chamber”
sponsorship program is for active
Chamber members who take pride
in being identified as general
sponsors for all Chamber events
and activities conducted through-
out the year. Special on-going
recognition and additional benefits
are received in return for this one
all-inclusive subscription.  Thank
you to our Pillar Sponsors:

vvvvv AT&T  California

vvvvv CR&R, Inc.

vvvvv Farmers & Merchants
Bank

vvvvv Kimbrell Insurance
Agency

vvvvv Patriots Federal Credit
Union

vvvvv The Market Place/The
Irvine Company

vvvvv Tustin Ranch Golf Club

vvvvv Union Bank of California/
Tustin Ranch Branch

vvvvv The District at Tustin
Legacy/Vestar Development

For more information regard-
ing Pillar Sponsorship, call
Marisa Charette at 714-544-
5341.
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For entrepreneurs wondering when
California might become more busi-
ness-friendly, Nevada has an answer:
When pigs fly.   In a series of apho-
rism-laden ads running on TV, on radio
and in print, the Nevada Development
Authority once again is trying to lure
businesses from the Golden State, this
time by comparing the California
budget to a swine and lawmakers to
monkeys.

"If the Legislature doesn't stop
monkeying around, you can kiss your
assets goodbye," says a voice-over in
one spot, which features a monkey
making spitting sounds at the camera
as cartoon bananas fall from the sky.
It's just the latest attempt by neighbor-
ing states to lure jobs and tax revenue
by highlighting California's reputation
as a high-cost, highly regulated place
to do business.

California has battled such negative
perceptions for years. But its huge
consumer base, great weather and
dynamic entrepreneurial culture have
kept many businesses anchored here.
Still, in a tough economy when
companies are looking to slash costs,
some industry leaders fear poachers
will be more successful this time
around.

The Nevada campaign touts the fact
that the Silver State has no corporate
or personal income tax, no inventory
tax, and lower workers' compensation
costs. A light-industrial facility that
costs $405,478 a year to operate in Las
Vegas would cost $625,774 to operate
in Los Angeles County, according to
the Nevada Development Authority.

"If you don't like the business
situation [in California], you don't have
to go under," said Somer
Hollingsworth, president and chief
executive of the Nevada Development
Authority. "You can always move to

Neighboring S tate Target s
California Businesses

Las Vegas."   Of course Nevada could
use the help. Its unemployment rate, at
12% in June, was nearly double its
6.4% rate in June 2008. It was espe-
cially hard hit by the housing bust--the
number of construction jobs in June
were down 29% from a year earlier.
And the number of jobs in Nevada's
leisure and hospitality industry, which
includes casinos, fell 24% in June from
the previous year.

Nevada has always recruited busi-
nesses from California.  Hollingsworth
jokes that former California Gov. Gray
Davis was an asset to the development
authority's campaign. But California's
ongoing budget crisis seems to be
working in Nevada's favor this year.

Hollingsworth said that 35% of
companies he had recruited to the
state this year were from California,
compared with 20% last year. "January
was the tipping point," he said.
"Companies were saying they couldn't
stay there."

A report released in June by the
Milken Institute estimated that
California lost 79,000 manufacturing
jobs from 2003 to 2007, while seven
other states with a meaningful
percentage of U.S. manufacturing
gained 62,000, in part because of
California's regulatory environment.

Los Angeles County has fewer
Fortune 500 companies than most
other major metropolitan areas, said
Greif of the Los Angeles County
Economic Development Corp. That's a
bad sign for a state famous for its
creativity and innovation.

Why is it when a company gets bigger,
it's time to pull up stakes and leave
California?  Because we have become
distinctly business unfriendly."

* * *



Barrhomes Real Estate

Celebrating Home - Tana Jimenez

State Farm Insurance - Chris Barr

Enderle Center

Extreme Boot Camp

Farmers & Merchants Bank

Francis Chiropractic Services

Help-U-Sell Carr Realty

JDP Photography

Keeler Advertising

Kimbr ell Insurance Agency

Orange Tr ee Insurance - Pamla
Manazer

Patriots Federal Credit Union

Jack & Kay Shafer

Sky Lending Group

Sport Clips

The Market Place/The Irvine
Company

The Toll Roads

Tustin Chamber of Commerce

Tustin Community Bank

Tustin Ranch Golf Club

Union Bank-Tustin Ranch Branch

Our deepest appreciation to the
above businesses for their gener-
ous contributions and support of
the Police Officer ot the Month
Program.  Please remember to
patronize the above businesses.
Thank you!

Donors List
AUGUST BREAKF AST

“Police Officer of the Month”
Gifts & Services

POLICE OFFICER OF THE MONTH
July 2009

Police Officer Brian Stroud

Brian Stroud was born in Newport
Beach and attended Mater Dei High
School.  He attended Orange Coast
College where he played football as a
linebacker.  Prior to law enforcement,
he worked in the insurance business.

Brian graduated from Golden West
Police Academy and was hired by
Tustin Police in October 2005.  Brian
has worked the South Area in Patrol
and in August 2007, he was assigned
to the Gang Unit.  He is a huge
Chicago Bears fan and his hobbies
include boxing and weight training.

There was gang graffiti reported at the
strip mall located at 14051 Newport
Avenue.  The graffiti was etched into
the front windows of the business.
There were five businesses vandalized
the night before resulting in a total of
over $12,000 in damages.

One of the businesses had a surveil-
lance camera overlooking the area of
the vandalism.  Detective Stroud
reviewed the tape which revealed three
suspects at work as they etched their
gang name and monikers into the
glass.  Based on Detective Stroud's
experience with this particular gang, he
recognized two of the three suspects.
One suspect was notorious for being
one of the most prolific vandals
throughout the Orange County area.

Detective Stroud began confronting
the suspects one by one.  Throughout
each interview, Detective Stroud was
able to obtain confessions to the
crimes from each suspect.  Addition-
ally, he was able to close 24 open
graffiti cases throughout Tustin.  The
information was shared with other law
enforcement agencies, and the Orange
County Sheriff's Department was able
to tie an additional 15 to 20 cases to
two of the three suspects.

As Detective Stroud's investigation
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continued, two of these graffiti
suspects were also named as suspects
in a street robbery that took place two
months prior.  When Detective Stroud
spoke with the two suspects, they
both confessed to the robbery along
with an additional Assault and Battery
in a separate case.  In total, the
suspects are facing approximately 40
charges of vandalism with an esti-
mated $20,000 in damage; one count
each for robbery; and one count each
for Assault and Battery.

Therefore, as a result of Police Officer
Brian Stroud's hard work and determi-
nation, three gang members are held to
answer for their crimes and are
removed from the streets of Tustin in
order to provide a sense of safety and
security.  It is with great pleasure we
honor Brian Stroud as the Chamber of
Commerce "Officer of the Month" for
July 2009.

* * *

On his behalf, Brian Stroud’s father
accepts congrtulations from Police Chief
Jordan.

Photo provided by JDP Photography.
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Maximize your business’s exposure with a ceremonial ribbon cutting.  Ribbon cuttings are generally held Mondays, Wednesdays or
Thursdays in the afternoon or after work for maximum attendance.  Ribbon cuttings are generally attended by members of the Tustin City
Council, Chamber board members and staff.  For more information, call the Chamber office at (714) 544-5341.

Ribbon Cuttings & Grand Openings

J. Ludwig Salon’s ribbon cutting was on July 15th and was attended by several chamber members and customers.  J. Ludwig
Salon is located in the beautiful Enderle Center on 17th Street and Yorba by the 55 Freeway.  Address is 17350 17th Street,
Suite N, Tustin; phone number is 714-838-6000


